BOSTON  UNIVERSITY 

SCHOOL  OF  EDUCATION 

THESIS 

OUT-OF-SCHOOL  RADIO-LISTENIKG 

INTERESTS  OF  SIXTH  GRADE  PUPILS 

Submitted  by- 

Edna  M.  Abbiatti 

(B.  S.  in  Education,  State  Teachers  College,  Bridgewater,  1946) 

In  partial  fulfillment  of  requirements  for  the 

degree  of  Master  of  Education 

1949 

) 

i  v/ 

boston  University 
School  oj  fi,duca^ioB 
Library 

FIRST  READER: 
SECOND  READER: 

THIRD  READER: 


Helen  Blair  Sullivan, 

Professor  of  Education 

Donald  D.  Durrell, 

Dean  of  Boston  University- 
Professor  of  Education 

W.  Linwood  Chase, 

Professor  of  Education 


Acknowledgment 

I  wish,  once  again,  to  express  my  thanks  to 
the  administrators,  teachers,  and  pupils  who  so 
willingly  cooperated  to  make  this  study  possible. 
To  my  adviser.  Dr.  Helen  Blair  Sullivan,  I  am 
sincerely  grateful  for  kind  and  helpful  guidance. 


c 


Digitized  by  the  Internet  Arcliive 
in  2015 


r 


littps://arcliive.org/details/outofsclioolradioOOabbi 


TABLE  OF  CONTENTS 

CHAPTER  PAGE 

I.     INTRODUCTION    1 

Statement  of  the  Problem    1 

Justification  of  the  Problem    2 

Scope  of  the  Problem   8 

II.     SUMllARY  OF  PREVIOUS  RESEARCH   9 

Research  Related  to  the  Reactions 

of  Parents   9 

Research  Related  to  the  Reactions 

of  Broadcasters   13 

Results  of  Research  Related  to  Surveys  .  16 

III.     PROCEDURE   26 

Restatement  of  the  Problem   26 

Description  of  Pupil  Population   26 

Description  of  Survey   27 

IV.     ANALYSIS  OF  DATA   31 

Findings  on  Radio  Listening  Habits  ...  33 

Radios  in  the  Homes  of  Pupils   33 

Ownership  of  Radios   34 

Extent  to  Which  Pupils  Select 

Their  Own  Programs   36 

Family  Listening    37 


CHAPTER  PAGE 
Days  and  Periods  of  the  Day  When 

Pupils  Listen    40 

Hours  When  Pupils  ^top  Listening.  ...  42 
Amount  of  Time  Pupils  Spend  Listening 

to  the  Radio   45 

Activities  Pupils  i^ngage  in  While 

Listening   46 

Program  Preferences    49 

Program  Preferences  According  to 

Categories   49 

Specific  Program  Preferences   52 

Favorite  Programs                                ...  65 

Reasons  for  Liking  Specific  Programs.  .  67 

Response  to  Program  Suggestions  ....  70 

Reasons  for  Listening    79 

Television  in  the  Homes  of  Pupils  ....  81 

V.     SUMMARY  AND  FINDINGS   85 

VI.     LIMITATIONS  OF  THE  STUDY   87 

Suggestions  for  Further  Study   87 

BIBLIOGRAPHY    89 

APPENDIX   93 


( 


c 


LIST  OF  TABLES 


TABLE  PAGE 
I.     CHRONOLOGICAL  AGE  FREQUENCY  DISTRIBUTION 

OF  PUPILS  SI 

II.     MENTAL  AGE  FREQUENCY  DISTRIBUTION 

OF  PUPILS  32 

III.     NUMBER  OF  RADIOS  IN  HOMES  OF  BOYS 

AND  GIRLS  53 

IV.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  .  . 

WHO  OWN  RADIOS  34 

V.     ROOMS  IN  WHICH  BOYS  AND  GIRLS  KEEP 

THEIR  OWN  RADIOS  35 

VI.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 

WHO  CHOOSE  THEIR  OWN  RADIO  PROGRAI^S  ...  36 
VII.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIxRLS 

WHO  LISTEN  WITH  THEIR  FAMILIES  37 

VIII.     RADIO  PROGRAMS  TO  WHICH  FIFTEEN  OR  MORE 
BOYS  AND  GIRLS  REPORT  HAVING  LISTENED 

WITH  THEIR  FAMILIES  39 

IX.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  LISTEN  AT  CERTAIN  PERIODS  OF  THE 
DAY  40 


TABLE  PAGE 
X.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 

WHO  LISTEN  ON  SATURDAY  AND  SUNDAY  .   •   .   .  41 
XI.     HOURS  WHE.N  BOYS  AND  GIRLS  STOP  LISTENING 

ON  SCHOOL  DAYS  42 

XII.     HOURS  WHEN  BOYS  AND  GIRLS  STOP  LISTENING 

ON  SATURDAY  43 

XIII.     HOURS  WHEN  BOYS  AND  GIRLS  STOP  LISTENING 

ON  SUNDAY  44 

XIV.     MEAN  NUMBER  OF  RADIO-LISTENING  HOURS  IN 
SCHOOL  DAYS,  SATURDAY,  AND  SUNDAY  FOR 

BOYS  AND  GIRLS  45 

XV.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  ENGAGE  IN  OTHER  ACTIVITIES  WHILE 

LISTENING  TO  THE  RADIO  46 

XVI.     ACTIVITIES  BOYS  AND  GIRLS  ENGAGE  IN  WHILE 

LISTENING  47 

XVII.     RilDIO  PROGRAMS  WHICH  BOYS  AND  GIRLS  REPORT 
THEY  LIKE  CLASSIFIED  ACCORDING  TO 

CATEGORIES  51 

XVIII.     THE  FIVE  MORNING  PROGRAMS  MOST  POPULAR 

WITH  BOYS  52 


( 


TABLE  PAGE 
XIX.     THE  FIVE  MORI^IIJG  PROGRAMS  MOST  POPULAR 

WITH  GIRLS  55 

XX.     THE  FIVE  LUNCH  TIME  PROGRA^IS  MOST  POPULAR 

WITH  BOYS  54 

XXI,     THE  FIVE  LUNCH  TIME  PROGRAI^S  MOST  POPULAR 

WITH  GIxRLS  55 

XXII.     THE  FIFTEEN  AFTERNOON  AND  EVENING  PROGRAMS 

MOST  POPULAR  WITH  BOYS  56 

XXIII.     THE  FIFTEEN  AFTERNOON  AND  EVENING  PROGRAMS 

MOST  POPULAR  WITH  GIRLS  58 

XXIV.     THE  TEN  SATURDAY  PROGRAMS  MOST  POPULAR 

WITH  BOYS  60 

XXV.     THE  TEN  SATURDAY  PROGRAMS  MOST  POPULAR 

WITH  GIRLS  61 

XXVI.     THE  FIFTEEN  SUNDAY  PROGRAMS  MOST  POPULAR 

WITH  BOYS  62 

XXVII.     THE  FIFTEEN  SUNDAY  PROGRAMS  MOST  POPULAR 

WITH  GIRLS  63 

XXVIII.     RADIO  PROGRA.MS  SIX  OR  MORE  BOYS  REPORT  AS 

THEIR  FAVORITES  65 

XXIX.     RADIO  PROGRAMS  SIX  OR  MORE  GIRLS  REPORT  AS 

THEIR  FAVORITES  66 


f 


TABLE  PAGE 
XXX.     REASONS  GIVEN  BY  BOYS  FOR  LIKING  FAVORITE 

PROGRAMS  67 

XXXI.     REASONS  GIVEN  BY  GIRLS  FOR  LIKING  FAVORITE 

PROGRAMS  68 

XXXII.     PERSONS  FROM  WHOM  BOYS  AND  GIRLS  RECEIVE 

HELP  IN  CHOOSING  RADIO  PROGRAMS  70 

XXXIII.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  LISTEN  TO  PROGRAMS  SUGGESTED  BY 

PARENTS,  TEACHERS,  AND  FRIENDS    71 

XXXIV.     SPECIFIC  RADIO  PROGRAMS  TO  WHICH  TEN 
OR  MORE  BOYS  REPORT  HAVING  LISTENED 
AT  THE  SUGGESTION  OF  PARENTS,  TEACHERS, 

AND  FRIENDS  72 

XXXV.     SPECIFIC  RADIO  PROGRAMS  TO  WHICH  TEN 

OR  MORE  GIRLS  REPORT  HAVING  LISTENED 
AT  THE  SUGGESTION  OF  PARENTS,  TEACHERS, 

AND  FRIENDS  73 

XXXVI.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 
WHO  HAVE  STOPPED  LISTENING  TO  PROGRAMS 
AT  THE  SUGGESTION  OF  PARENTS,  TEACHERS, 
AND  FRIENDS  75 


TABLE  PAGE 
XXXVII.     RADIO  PROGRAMS  TO  WHICH  FIVE  OR  MORE 

BOYS  REPORT  HAVING  STOPPED  LISTENING 
AT  THE  SUGGESTION  OF  PARENTS,  TEACHERS, 

AND  FRIENDS  77 

XXXVIII.     RADIO  PROGRAMS  TO  WHICH  FIVE  OR  MORE 

GIRLS  REPORT  HAVING  STOPPED  LISTENING 
AT  THE  SUGGESTION  OF  PARENTS,  TEACHtIRS, 

AND  FRIENDS  78 

XXXIX.     REASONS  BOYS  AND  GIRLS  GIVE  FOR  LISTENING 

TO  THE  RADIO  80 

XL.     NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 

WHO  HAVE  TELEVISION  IN  THEIR  HOMES.   ...  81 


CHAPTER  I 
INTRODUCTION 


In  little  more  than  a  quarter  of  a  century, 
radio  broadcasting  has  become  one  of  the  most 
powerful  of  social  institutions.    Radio  enters 
most  of  the  homes  and  many  of  the  classrooms  of 
our  nation  and  is  extending  the  experiences  and 
widening  the  horizons  of  all  who  listen.  Not 
only  is  radio  a  factor  in  the  world  in  which  the 
child  must  develop,  but  it  may  also  serve  as  an 
aid  in  this  very  growth. 

If  the  teacher  is  to  assist  in  the  complex 
process  of  social  adjustment  of  his  pupils,  it 
is  imperative  that  he  understand  radio  as  one  of 
our  folkways  and  recognize  its  contributions  to 
his  own  living  and  to  the  emotional  and  Intel-  , 
lectual  interests  and  behavior  of /Tiis  students. 


Statement  of  the  Problem 

It  is  the  purpose  of  this  study  to  survey  the  out- 
of-school  radio  listening  interests  of  children  at  the 
sixth  grade  level  and  to  note  the  relationship  of  sex  to 
the  following: 

1.  The  amount  of  time  given  to  listening. 

2.  The  choice  of  programs. 

3.  The  amount  of  parental  restriction  in  listening. 

4.  The  amount  and  effect  of  guidance  in  the 
selection  of  programs. 


Roy  DeVerl  Willey  and  Helen  Ann  Young,  Radio  in 
Elementary  Education  (Boston:  D.  C.  Heath  and  Company, 
1948) ,  Preface  vii. 
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5.  The  days  and  hours  during  which  most  listening 
occurs. 

6.  The  other  activities  engaged  in  while  listening. 

7.  Favorite  programs  and  reasons  for  their  choice. 

Justification  of  the  Problem 

Those  concerned  with  guiding  children  in  the  proper 
use  of  leisure  time  know  that  radio  has  created  a  problem. 
It  is  not  only  the  amount  of  listening  but  the  quality  of 
it  which  gives  concern. 

This  study  grew  out  of  an  interest  on  the  part  of 
the  writer  to  discover  what  the  school  can  do  to  develop 
better  taste  in  the  radio-listening  of  children  by  means 
of  a  program  which  would  have  among  its  objectives  the 
following: 

1.  To  develop  thoughtful  selection  of  radio 
programs. 

2.  To  develop  an  understanding  of  the  influence 
of  the  radio  on  information,  attitudes,  and 
conduct, 

3.  To  help  children  to  listen  critically  to 
selected  radio  programs. 

4.  To  help  students  to  develop  and  apply  appropriate 
standards  for  the  evaluation  of  radio  programs. 


5.  To  develop  a  feeling  that  the  radio  listener 
is  in  part  responsible  for  the  kinds  of  radio 
programs  maintained  on  the  air.^ 
That  there  is  need  of  such  a  program  has  been  re- 
vealed in  the  research  pertinent  to  this  study. 

Children  receive  education  in  many  ways,  and  today 
radio  plays  a  most  important  part  in  that  education. 
Levenson  cites  the  importance  of  radio  and  leisure  time 
activities  in  the  life  of  the  child: 

It  is  an  established  fact  and  probably  a 
disturbing  one  that  the  typical  American  School 
child  spends  two  and  a  half  hours  a  day,  every 
day  of  the  year,  listening  to  the  radio.    Add  to 
that  the  weekly  movie,  the  comic  books,  and  the 
daily  newspaper,  and  the  teacher  readily  under- 
stands why  the  comparatively  few  hours  spent  in 
the  classroom  are  but  a  limited  phase  of  the 
child^s  educational  experience.- 

According  to  Beggs,  children* s  leisure  time  prefer- 
ences place  radio  second  to  the  movies,  while  reading 
takes  third  place. ^ 


'^Edgar  Dale,  Audio-Visual  Methods  in  Teaching 
(New  York:  The  Dryden  Press,  Ohio  State  University, 
1946),  p.  259. 

L.  Gottenberg  and  R.  L.  Neal, "Radio  at  Home," 
Phi  Delta  Kappan,  XXII  (May,  1940),  418. 

William  B.  Levenson,  Teaching  Through  Radio  (New 
York:  Farrar  and  Rinehart,  Inc.,  1945),  p.  5. 

^Berenice  B.  Beggs,  "That  Radio  Problem,"  The 
Instructor.  LIV  (May,  1945),  25. 


Boutwell  and  Seelye  state,  "Children  spend  thirty 
hours  a  week  at  school  because  they  are  required  to. 
Fifteen  hours  a  week  by  the  radio — because  they  like  to.**^ 

Tyler^s  research  reveals  that  children  indicate  an 
amount  of  listening  averaging  over  two  hours  daily.  His 
studies  also  show  that  there  is  a  relatively  narrow  range 
of  listening  on  their  part  and  that  they  are  uncritical. 
They  do  not  perceive  differences  in  quality. 

Certainly  the  alert  teacher  and  the  one  who  is  fully 
cognizant  of  her  responsibility  recognizes  that  the  guidance 
of  out-of-school  listening  is  a  phase  of  her  work  which 
should  not  be  neglected.    It  is  Willey  and  Young  who  so 
concisely  state  the  role  of  the  teacher:     "The  goal  of 
the  teacher  in  regard  to  outside  listening  is  to  lift  the 
level  of  voluntary  program  selection  and  to  enrich  the 
child* s  appreciation  of  what  he  hears. "^ 

The  opinion  of  Hazel  Gibbony  is  a  challenge  to  teachers^ 
Just  as  most  elementary  teachers  accept  as  one  important 

%illiam  Dow  Boutwell  and  Dorothea  Seelye,  "The  Radio 
World  Is  Yours,"  Phi  Delta  Kappan.  XXI  (March,  1959), 
545-47. 

'^I.  Keith  Tyler,  "Developing  Critical  Listening," 
Phi  Delta  Kappan,  XXI  (March,  1959),  548-51. 
p 

°Roy  DeVerl  Willey  and  Helen  Ann  Young,  o^.  cit., 
p.  559. 


educational  objective  the  guidance  of  recreational  reading, 
so,  too,  should  they  make  an  effort  to  improve  the  listen- 
ing habits  of  boys  and  girls.    Prohibitions  of  listening 
or  condemnations  of  programs  will  prove  ineffective.  An 

attempt  to  improve  the  likes  and  dislikes  of  children  them- 
9 

selves  is  necessary. 

Radio  is  exerting  a  vital  influence  on  children  for 
good  or  evil.-^^    Since  the  radio  offers  so  many  good 
programs  among  the  dozens  of  poor  ones,  the  school  should 
try  to  guide  the  child  toward  better  selection  for  his 
recreational  listening. ^^"^ 

Parents,  too,  have  looked  to  the  school  for  help. 
In  a  survey  reported  by  Robinson  he  states  that  a  majority 
of  the  parents  (62.7  per  cent)  felt  that  the  school  should 
attempt  to  guide  children's  radio  listening. ■'•^ 

%azel  L.  C-ibbony,  "Radio  and  the  Elementarv  School 
Child,"  Educational  Method,  XVIII  (January,  1939),  166-70. 

"'■'^William  Dow  Boutv/ell  and  Dorothea  Seelye,  og.  cit. , 
545-47. 

-^^Margaret  Harrison,  Radio  in  the  Classroom  (New  York: 
Prentice-Hall,  Inc.,  1938),  pT  14. 

l%illiam  B.  Levenson,  o^.  clt.   (citing  Roy  Robinson, 
"Listening  Habits  of  Michigan  Children,"  Implications  of 
the  Radio  in  Education.  12th  Yearbook  of  the  Department 
of  Elementary  School  Principals,  Michigan  Education 
Association,  p.  32),  p.  376, 
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Tyler  emphasizes  the  obligation  upon  the  part  of 


the  school  for  the  development  of  critical  thinking  and 

intelligent  discrimination: 

-  -  -  -  There  are  better  programs  on  the  air  than 
there  ever  have  been,  but  they  are  still  greatly 
in  the  minority.    Day  in  and  day  out  our  radio 
stations  turn  out  a  great  deal  of  uninspired  music, 
of  cheap  melodrama,  of  meaningless  quizzes,  and 
dull  speakers.    To  distinguish  the  lasting,  the 
esthetic,  and  the  genuine  from  among  these  miscel- 
laneous offerings  requires  training.     To  detect 
propaganda,  to  look  for  hidden  assumptions,  to 
recognize  glittering  generalities  requires  guidance. 
To  withstand  clever  psychological  sales  appeals 
based  upon  "keeping  up  with  the  Joneses",  upon 
snobbery,  upon  feelings  of  inferiority  requires 
consumer  education. 

Lumping  these  together,  is  it  not  clear  that 
v/e  must  develop  now  on  the  part  of  boys  and  girls 
the  ability  to  discriminate  with  regard  to  their 
radio  listening?-*-^ 

Arbuthnot  continues  in  a  similar  vein: 
"Human  beings  have  always  been  confronted  with 
choices  between  good  and  evil,  between  the  fine  and  the 
vulgar,  the  beautiful  and  the  ugly.    The  radio  offers 
Just  a  few  more  choices.    -  -  -  -  Our  business  is  to 
train  children  to  enjoy  the  best  and  to  reject  the  second 
rate  or  poor."-'-^ 


-^"-I.  Keith  Tyler,  "Radioes  Function  in  Education," 
Educational  Me:tlifili,  XVIII  (January,  19S9) ,  152-55. 

l%ay  Hill  Arbuthnot,  "Children  and  Radio,"  Elementary 
English.  XXIV  (January,  1947),  1-8. 


Another  aspect  of  the  school's  responsibility  is 
voiced  by  Woelfel  and  Tyler: 

"The  safeguards  of  democracy  are  neither  censorship 
nor  rigid  control  of  radio;  rather  they  lie  in  an  intelli- 
gent and  discriminating  body  of  citizen  listeners.  The 
schools  have  a  major  responsibility  in  building  such 
citizens  of  the  future. "-^^ 

_  -  _  -"Courses  in  the  appreciation  and  criticism  of  radio 
must  become  as  common  as  those  we  now  have  in  the  appreci- 
ation and  criticism  of  books,"  says  Herzberg.-^^ 

That  the  problem  of  developing  critical  listening 
and  discrimination  is  the  duty  of  the  school  is  obvious. 

Surveys  to  determine  the  pattern  of  radio 
listening  of  pupils  will  make  available  a  great 
deal  of  pertinent  information  which  will  be  help- 
ful in  appraising  the  individual  listening  patterns 
of  the  boys  and  girls  and  in  selecting  activities 
for  modifying  those  patterns  when  it  seems  ad- 
visable to  do  so.-^' 

This  study,  therefore,  proposes  to  survey  the  listen- 
ing interests  of  sixth  grade  children  that  they  may  become 
active  rather  than  passive  listeners,  that  they  may  develop 

^^Norman  Woelfel  and  I.  Keith  Tyler,  Radio  and  the 
School  (Yonkers-on-the-Hudson,  New  York:  The  World  Book 
Company,  1945),  p.  292. 

^%ax  J.  Herzberg,  editor.  Radio  and  English  Teaching 
(New  York:  D.  Apple ton- Century  Company,  1941),  p.  4. 

I'^Norman  Woelfel  and  I.  Keith  Tyler,  og.  cit. .  p.  296. 


good  taste  and  the  ability  to  make  intelligent  choices, 
and  that  they  may  be  directed  to  a  more  worthy  use  of  the 
radio  as  a  leisure-time  activity. 

Scope  of  the  Problem 

In  order  to  determine  the  out-cf-school  listening 
interests  of  the  children,  a  questionnaire  was  prepared 
and  given  to  511  sixth  grade  pupils. 

The  children  surveyed,  both  boys  and  girls,  were 
selected  from  the  eighteen  elementary  schools  of  a  city 
which  is  both  industrial  and  residential.    These  children 
are  from  both  English  and  non-English  speaking  homes,  and 
represent  a  cross  section  of  various  ancestral  backgrounds, 
socio-economic  levels,  and  mental  abilities. 

The  data  derived  from  the  questionnaires  will  be 
analyzed  to  discover  the  effect,  if  any,  of  sex  on  the 
listening  interests  of  the  children. 


CHAPTER  II 
SUMMARY  OF  PREVIOUS  RESEARCH 

While  this  study  deals  chiefly  with  the  point  of  view 
of  the  school,  a  review  of  the  previous  research  pertinent 
to  this  problem  reveals  reactions  of  the  home  and  broad- 
casting companies  to  children's  listening  habits.  These 
reactions  furnish  significant  background  information  for 
the  school's  approach  to  the  problem.    The  research,  there- 
fore, has  been  organized  to  include  a  summary  of  this  in- 
formation as  well  as  a  summary  of  the  surveys  which  have 
been  made  in  connection  with  children's  listening  habits. 

Research  Related  to  the  Reactions  of  Parents 

Unquestionably,  some  of  the  effects  of  radio  listening 

upon  children  are  good.     Hov/ever,  the  amount  of  time  spent 

at  the  radio  and  the  type  of  program  to  which  children 

listen  raise  many  problems. -^^    "The  good  or  harmful  effects 

of  the  radio  has  brought  about  one  of  the  greatest  contro- 

19 

versies  of  our  time,"  says  Anderson. 

The  Tenth  District  of  the  California  Congress  of  Parent 

-'■^Norman  Woelfel  and  I.  Keith  Tyler,  0£.  ci^. ,  p.  300. 

-^^John  E.  Anderson,  "The  Radio  and  Child  Development," 
Phi  Delta  Kappan.  XXI  (March.  1959).  316-18. 

9 

and  Teachers  recently  undertook  an  extensive  survey  of  the 
opinions  of  the  people  who  know  most  about  the  subject  of 
the  bad  effect  of  crime  programs  on  children.    A  question- 
naire was  sent  to  314  persons,  including  pediatricians, 
sociologists,  neuropsychiatrists,  and  psychologists.  All 
four  groups  had  approximately  the  same  opinions.  The 
questions  and  answers  follow: 

1.  Do  radio  crime  programs  have  a  detrimental 
psychological  effect  on  children?  Yes. 

2.  Do  radio  thriller  shows  and  programs  ending 
in  suspense  have  an  effect  on  the  health  of 
children  listeners?  Yes. 

3.  If  so,  do  they  have  a  good  or  bad  effect?  Bad. 

4.  Do  present-day  radio  programs  contribute  to 
children's  delinquency  or  antisocial 
behavior?  Yes. 

5.  Do  you  feel  that  American  children  need  an 
emotional  escape?  Yes. 

6.  If  so,  do  you  think  it  can  be  safely  provided 
by  thrilling  radio  programs?  No.^^ 

A  somewhat  opposing  opinion  was  offered  by  several 
eminent  psychologists  at  the  annual  Institute  for  Education 

^^Clara  S.  Logan,  "Children's  Radio  Listening  -  Let's 
Face  the  Facts!"    National  Parent-Teacher.  XLII  (January, 
1948),  14-7. 


by  Radio  held  by  The  Ohio  State  University.    They  reported 

"that  children's  programs,  by  and  large  were  harmless. 

There  was  no  case  on  record  where  a  radio  program  had 

specifically  stimulated  a  child  listener  to  an  act  of 
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violence,  mayhem,  or  general  delinquency." 

Countless  parents  feel  that  the  mental  and  physical 
well  being  of  their  children  is  being  impaired  by  certain 
types  of  programs.    Their  criticism  is  directed  to  meaning- 
less radio  melodramas  which  entice  their  children  away 
from  other  wholesome  and  necessary  activities  such  as  out- 
door play,  school  lessons,  and  household  duties.    The  in- 
jurious effects  of  certain  programs  were  evidenced  in  in- 
creased emotional  tension  and  irritability,  sleeplessness 

or  disturbing  dreams,  and  early  acquaintance  with  the 

OP 

sordid  aspects  of  social  life. 

Another  complaint  made  in  regard  to  certain  programs 
is  that  while  they  may  not  be  harmful,  they  are  generally 
useless.    Dorothy  Gordon  puts  it  this  way,  "It  Is  not  so 
much  what  is  on  the  air  that  is  dangerous  to  the  youth  of 

^^Albert  N.  Williams,  "The  Children  Again," 
Saturday  Review  of  Literature,  XXX  (June  14,  1947) ,  26-7. 

2%ugh  B.  Mitchell,  "Children's  Radio  Diet," 
Journal  of  the  National  Education  Association.  XXXV 
(December,  1946T,  589.' 
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America — it  is  rather  what  is  not  on  the  air."^* 

In  one  community  a  group  of  parents  succeeded  in 
doing  something  about  children's  programs.    They  learned 
how  to  judge  radio  critically  and  practically  from  the 
broadcaster's  point  of  view  and  "recognized  radio  pro- 
gramming as  a  joint  responsibility  of  advertisers,  the 
radio  industry,  educators,  and  parents — wide  awake, 
energetic,  and  imaginative  parents. "^^ 

That  parents  are  sincere  in  attempting  to  improve  the 
radio  fare  of  their  children  can  be  found  in  excerpts  from 
the  summary  statement  presented  by  Mrs.  B.  F.  Langworthy 
at  the  First  National  Conference  of  Educational  Broad- 
casting: 

1.  Parents  want  their  children  to  hear  good 
programs  of  music  and  speaking. 

2.  More  discrimination,  coupled  with  parental 
authority  must  be  exercised  in  order  that 
good  programs  shall  be  given  preference  while 
the  taste  of  the  child  is  being  developed. 

3.  Less  advertising  and  more  sincere  advertising 
where  it  is  used  at  all,  is  necessary. 

^^Dorothy  Gordon,  All  Children  Listen  (New  York: 
George  W.  Stewart,  Inc.,  1942) ,  p7  15. 

^%enneth  Robb,  "Better  Radio  For  Children," 
Parents'  Magazine.  XXIII  (August,  1948),  43. 


4.  Listening  in  the  home  should  be  given  as 
much  supervision  as  diet. 

5.  The  responsibility  of  hearing  good  enter- 
tainment rests  mainly  in  the  home  as  a 
matter  of  selectivity. 

6.  Two  and  a  half  hours  a  day  is  probably  too 
long  a  time,  in  proportion  to  other  recre- 
ational activities,  to  be  devoted  to  the  radio. 


Research  Related  to  the  Reactions  of  Broadcasters 

Much  of  the  criticism  of  children's  radio  programs 

has  been  directed  to  the  broadcasting  companies.  The 

broadcasters  are  keenly  aware  of  this  criticism  and  have 

spoken  in  defense  of  their  policies.    In  discussing  the 

issue  Thomas  Freebairn-Smith  says  most  tersely: 

In  special  fields  we  do  not  try  to  exercise 
unaided  judgment.     Instead  we  avail  ourselves  of 
competent  advice.    For  example  we  have  both  a 
child  psychologist  and  a  committee  of  qualified 
advisers  to  insure  that  all  our  children's  pro- 
grams conform  to  very  high  standards.  Parents 
reproach  us  for  those  programs  which  detail  the 
commission  of  a  crime  even  though  they  clearly 
show  its  inevitable  punishment.     Hov/ever,  we 
cannot  accept  the  reproach.    Adult  minds  find 
relaxation  and  perhaps  vicarious  thrills  in  crime 
broadcasts  and  detective  stories,  but  we  still 
feel  that  parents  now  have  laid  upon  them  the 


^^Proceedings  of  The  First  National  Conference  on 
Educational  Broadcasting,  ''Radio  in  the  Life  of  the 
Child,"  Educational  Broadcasting  1956  (Chicago:  Univer- 
sity of  Chicago  Press,  1936),  op.  190-91. 
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added  responsibility  of  policing  their  family 
radio  sets.    There  is  a  definite  place  on  the 
air  for  such  broadcasts,  and  we  feel  that  our 
responsibility  ceases  when  we  persuade  the 
sponsor  to  buy  a  later  time  for  a  crime  show 
than  the  bedtime  of  the  average  school  child 
who  needs  to  go  to  bed  early  and  rest  unexcited 
by  a  crime  broadcast. 

According  to  Lohr,  the  National  Broadcasting  Company 

is  anxious  to  give  the  public  service  of  a  high  order  and 

the  finest  in  entertainment,  culture,  and  information. 

He  says,  "We  know  that  the  severest  censor  is  the  thumb 

and  forefinger  of  the  American  public.    We  know  that  if 

we  do  not  please  our  listeners,  we  lose  them — and  the  loss 
27 

is  ours." 

As  a  leading  network,  this  company  recognized  its 
responsibility  to  the  children  of  the  nation  and  issued 
standards  for  their  broadcasting  of  children's  programs: 

1.  No  torture  or  suggestion  of  torture. 

2.  No  horror  present  or  impending. 

3.  No  use  of  the  supernatural  or  superstition 
likely  to  arouse  fear. 

4.  No  profanity  or  vulgarity. 

5.  No  kidnapping  or  threats  of  kidnapping. 

Thomas  Freebairn-Smith,  "Democracy  and  the  Broad- 
caster," Phi  Delta  Kappan,  XXI  (March,  1939),  323-26. 
P7 

Lenox  R.  Lohr,  Some  Social  and  Political  Aspects 
of  Broadcasting,  an  address  at  the  Twenty-sixth  Annual 
Meeting  of  the  Chamber  of  Commerce  of  the  United  States, 
Washington,  D.  C,  May  4,  1938,  p.  11. 
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6,  In  order  that  children  will  not  be  emotionally- 
upset,  no  program  or  episode  shall  end  with  an 
incident  which  will  create  in  their  minds 
morbid  suspense  or  hysteria, 

7.  Dramatic  action  should  not  be  over-accentuated 
through  gunplay  or  through  other  methods  of 
violence.    To  prevent  over-stimulation  of  the 
child* s  imagination,  sound  effects  intended  to 
anticipate  or  stimulate  either  death  or 
physical  torture  are  not  permitted." 

That  broadcasters  are  willing  and  even  anxious  to 
work  with  educators  to  improve  the  quality  of  programs 
was  presented  in  the  findings  of  the  First  Workshop  in 
Education  held  at  Boston  University.     "Recent  action,  on 
a  national  scale,  proves  that  broadcasters  are  seriously 
considering  the  effects  of  radio  on  children  by  regulat- 
ing broadcasts  which  deal  with  crime,  sex,  and  ethical 
standards. 

While  these  various  codes  of  ethics  which  broad- 
casters have  developed  have  been  to  some  extent  means  of 


po 

Dorothy  Gordon,  o£.  cit . ,  p.  59. 


^^The  New  England  Committee  on  Radio  in  Education, 
A  Report  of  the  First  Workshop  on  Radio  in  Education, 
held  at  Boston  University,  Boston,  July,  1947,  p.  29. 
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self  defense,  they  also  represent  the  sincere  effort  of 


the  radio  industry  to  recognize  its  public  responsibility. 


In  summarizing  the  opinions  and  attitudes  of  parents 
and  broadcasters  it  seems  fair  to  conclude  that  both  groups 
realize  their  responsibility  toward  children  concerning 
their  radio  listening  and  that  much  still  remains  to  be 
done  by  both  groups  in  raising  the  standards  of  children's 
radio  fare. 

Results  of  Research  Related  to  Surveys 

The  importance  of  the  radio  in  the  daily  lives  of 

children  and  adults  and  the  importance  of  determining  its 

effect  upon  them  is  expressed  in  the  following  statement 

by  I.  Keith  Tyler: 

The  radio  as  an  instrument  of  communication 
has  becom.e  so  commonplace — so  much  an  accepted 
part  of  our  daily  living — that  we  often  fail 
really  to  comprehend  its  significance.     It  is  per- 
vasive, we  can  hardly  get  away  from  it  anyv/here  v/e 
go;  yet  it  is  seldom  that  we  take  the  trouble  to 
analyze  what  it  is  doing  to  us  or  to  the  younger 
generation.     But  it  is  important  that  we  should 
make  this  analysis,  for,  as  teachers,  we  are  in- 
timately concerned  with  the  everyday  lives  of  our 
pupils  and  the  social  influences  which  are  brought 
to  bear  upon  them.     Any  facts  which  we  can  collect 
which  will  throw  light  upon  the  influence  of  the 
radio  upon  boys  and  girls  v/ill  be  of  positive  value 
in  its  implications  for  adolescent  education. 
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Norman  Woelfel  and  I.  Keith  Tyler,  0£.  cit.,  p.  245. 

^-'■I.  Keith  Tyler,  "The  Listening  Habits  of  Oakland 
(California)  Pupils,"  The  English  Journal,  XXV  (March, 
1936),  206. 

That  radio  as  a  leisure  time  activity  has  increased 

is  evidenced  by  the  growth  in  the  number  of  homes  with 

radio  sets  and  the  number  of  sets  in  use.     In  19S0,  there 

were  12,048,762  homes  with  12,000,000  radio  sets  in  use. 

In  1947,  the  number  of  homes  with  radios  had  increased  to 

37,000,000  while  the  number  of  sets  showed  a  total  of 
32 

66,000,000. 

Survey  and  research  studies  to  determine  the  listen- 
ing interests  of  children  have  revealed  significant  infor- 
mation and  results  which  show  a  rather  high  degree  of 
agreement. 

In  a  recent  survey  (1948)  of  the  interests  of  chil- 
dren of  grades  four,  five,  and  six,  Hickey  formulated  the 
following  conclusions: 

1.  Children  in  grade  six  spent  more  time  listen- 
ing to  the  radio  than  did  children  of  grades 
four  and  five. 

2.  The  oldest  children  spent  more  time  listening 
than  did  the  youngest  children. 

3.  Children  with  the  highest  mental  ages  spent 
more  time  listening  to  the  radio  than  did  the 
children  with  the  lowest  mental  ages. 


IM  World  Almanac  and  Book  of  Facts  for  1948,  edited 
by  E.  Eastman  Irvine, (New  York:  New  York  World  Telegram, 
1948),  p.  580. 


4.  There  is  no  significant  difference  in  the 
amount  of  time  spent  in  listening  to  the  radio 
by  boys  and  girls. 

5.  Comedy,  Mystery,  and  True  Life  Drama  made 
nearly  seventy-five  per  cent  of  the  total 
number  of  programs  heard. 

6.  Historical  Drama,  Religion,  Symphony  and 
Opera  made  one  per  cent  of  the  total  number 
of  programs  heard. 

7.  The  boys  heard  more  programs  than  did  the 
girls  in  Comics,  Mystery,  Quiz,  Sports,  and 
Weather  Categories. 

8.  The  girls  heard  more  programs  of  Legitimate 
Theater  and  True  Life  Drama  than  did  the  boys. 

9.  The  youngest  children  appeared  to  listen  to 
more  programs  on  Religion  than  did  the  oldest 
children. 

10.  In  Quiz,  Symphony,  and  Legitimate  Theater 

categories,  the  children  with  the  highest 

mental  ages  appeared  to  hear  more  programs 

than  did  the  children  with  the  lowest  mental 
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ages. 
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Florence  E.  Hickey,  "Chilcren^s  Interests  in 
Moving  Pictures,  Radio  Programs,  and  Voluntary  Book 
Reading,"  Unpublished  Master's  Thesis,  Boston  Universi 
Boston,  1948. 
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In  the  study  of  the  responses  to  a  questionnaire 
submitted  to  963  children  W.  L.  Gottenberg  and  E.  L.  Neal 
found  the  following  to  be  true: 

1,  Regardless  of  economic  status,  903  out  of  963 
pupils  had  a  radio  to  which  819  of  them  lis- 
tened daily.     582  of  these  pupils  did  their 
listening  between  the  hours  of  six  and  nine- 
fifteen  o» clock  in  the  evening. 

2.  Children  are  not  especially  interested  in 
juvenile  broadcasts  as  the  hours  during  which 
they  listened  had  programs  designed  for  adults, 
and  most  of  their  preferences  indicated  pro- 
grams planned  for  adults. 

From  a  survey  conducted  by  Roy  Robinson  in  Michigan 
of  2000  elementary  school  children  it  was  found  that  the 
average  pupil  in  grades  four  through  eight  listens  at 
least  one  and  one-half  hours  per  day  to  the  radio.  It 
further  found  that  he  listens  a  less  amount  on  Saturday 
and  Sunday  than  on  other  days  and  listens  more  to  eve- 
ning  than  to  afternoon  programs. 

In  discussing  the  difference  in  program  choices  of 


L.  Gottenberg  and  R.  L.  Neal,  0£.  cit.,  421. 
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William  B.  Levenson,  pp.  cit. .  p.  355. 


children  of  higher  and  lower  intelligences  Herzog  reports 
the  results  of  two  studies  dealing  with  sixth  grade 
children: 

Children  of  a  higher  I.  Q.  listen  to  a 
greater  variety  of  programs.    They  listen 
more  than  those  of  lower  I.  Q.  to  news,  clas- 
sical music  and  comedy  programs,  -  -  -  - 

-  -  -  -  The  more  intelligent  children  prefer 
programs  requiring  a  more  active  participation 

-  -  -  -  The  program  preferences  of  the  more  in- 
telligent children  reflect  a  more  mature  rather 
than  a  radically  different  taste. 

Significant  is  the  fact  that  quite  often  programs 
highly  recommended  by  parents  appear  at  the  bottom  of 
children's  lists  while  those  least  approved  by  parents 
are  children's  favorites. 

In  regard  to  children's  listening.  Dr.  Julius 
Yourman  finds  that  most  children  like  and  listen  regu- 
larly to  programs  which  have  sustained  interest.     Of  a 
large  group  of  children  studied,  fifty  per  cent  of  them 
said  they  would  rather  listen  to  radio  friends  than  visit 
with  real  friends.     Some  felt  life  would  be  empty  without 
radio  and  many  turn  to  radio  to  escape  from  monotony. 


*^^Herta  Herzog,  Survey  of  Research  on  Childreni_s 
Radio  Listening  (New  York:  Office  of  Radio  Research, 
Columbia  University,  1941),  pp.  2S-4. 


'^'Josette  Frank,  "These  Children's  Programs  I " 
Parents'  Magazine.  XIV  (February,  1939),  28-9. 


Children  devote  more  time  to  radio  than  to  any  other 
leisure-time  activity.     This  may  indicate  that  radio  is 
more  accessible  than  any  other  of  the  leisure-time  activ- 
ities and  that  listening  requires  less  effort. 

Eisenberg  gives  a  brief  account  of  partial  findings 
of  an  investigation  in  two  Brooklyn  schools: 

.  _  _  -  Out  of  a  total  of  384  pupils  in  the  sixth 
grade  only  32,  8  per  cent,  had  no  radio  at  home; 
42,  10  per  cent,  had  more  than  one  radio.  The 
pupils  listened  to  a  range  of  244  programs.  Of 
these  programs,  24  were  preferred  by  21  children 
or  more,  and  6  programs  were  preferred  by  100 
children  or  more.     Girls  seem  to  cluster  around 
favorite  programs  more  than  boys.     There  also 
seems  to  be  a  definite  sex  difference  in  the  ex- 
pressions of  preference  for  certain  programs. 
Evening  hours  are  liked  best  for  listening  to 
radio  programs;  late  afternoon  hours  are  liked 
next.  -  -  ~  - 

-  -  -  -  Three  hundred  three  pupils,  79  per  cent, 
stated  that  they  listen  to  the  radio  in  company 
with  some  other  members  of  the  family  -  -  -  -  , 
Eighty  pupils,  20  per  cent,  report  that  their 
parents  have  prohibited  them  from  listening  to 
certain  programs.  -  -  -  - 

-  -  -  -  One  hundred  five,  27  per  cent,  reported 
that  they  engage  in  other  activities  while  listen- 
ing to  the  radio  including  such  diverse  occupa- 
tions as  reading,  playing,  studying,  cleaning, 
home-work,  eating,  and  sewing. 

From  a  study  of  700  students  of  high  seventh. 


^°Dr.  Julius  Yourman,  Seventeenth  Yearbook,  Education 
on  the  Air  (Columbus,  Ohio:  Ohio  State  University,  1947), 
p.  299. 

^^Azriel  L.  Eisenberg,  Fifth  Yearbook,  Education  on 
the  Air  (Columbus,  Ohio:  Ohio  State  University,  1934) , 
pp.  318-24. 
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high  ninth,  and  high  eleventh  grades  it  was  found  that  98 

per  cent  came  from  homes  with  radios.    These  children 

averaged  two  hours  and  twenty- two  minutes  daily  listening 

during  school  days  and  slightly  more  on  Saturdays  and 

Sundays.    The  girls  spent  somewhat  more  time  at  the  radio 

than  did  the  boys.     The  brighter  children  spent  somewhat 

less  time  than  did  those  not  so  intellectually  minded. 

The  group  as  a  whole  showed  a  preference  for  programs  v/ith 
40 

adult  appeal. 

A  very  recent  study  (1943)  made  by  Margaret  Nicholson 
summarizes  these  findings  from  a  survey  conducted  with 
high  school  pupils: 

1.  One  hundred  per  cent  of  the  girls  and  99.6 
per  cent  of  the  boys  had  radios  in  their 
home  s . 

2.  Girls  listen  more  regularly  than  boys. 

3.  About  fifty  per  cent  of  the  students  listen 
alone  at  times. 

4.  Most  of  them  engage  in  other  activities  while 
listening,  but  about  fifty  per  cent  do  some 
active  listening. 

^^I.  Keith  Tyler,  0£.  cit. ,  pp.  207-8. 

5.  The  girls  average  a  daily  listening  of  two 
hours  fifty-four  minutes  during  the  school 
week;  boys,  two  hours  six  minutes. 

6.  Both  boys  and  girls  show  a  strong  preference 
for  variety  and  comedy,  drama,  and  popular 
music. 

7.  Girls  and  boys  give  similar  reasons  for 
preferring  specific  programs. 

8.  Both  show  a  willingness  to  accept  program 
suggestions  from  parents  and  teachers,  but 
the  percentage  of  girls  is  higher. 

9.  All  programs  pupils  have  listened  to  as  a 

result  of  parent  and  teacher  suggestions 
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have  educational  or  cultural  values. 
Two  investigations  have  produced  interesting  state- 
ments relating  to  parental  and  teacher  guidance  in  chil- 
dren» s  radio  listening.    A  comprehensive  study  based  upon 
questionnaires  filled  out  by  1825  pupils  in  grades  one 
through  eight  discloses  that  more  than  one  third  of  the 
children  were  subject  to  some  parental  restrictions  on 
their  radio  listening,  that  there  is  less  restriction  as 

^■^Margaret  Nicholson,  "Out-of-School  Radio-Listening 
Interests  of  Senior  High  School  Pupils,"  Unpublished  Master's 
Thesis,  Boston  University,  Boston,  1948. 


the  children  grow  older,  and  that  there  is  a  greater 
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amount  on  the  girls  than  on  the  boys.        Another  study 
of  5000  children  in  the  New  York  metropolitan  area  con- 
cludes that,  "Little  is  done  by  the  teacher  in  directing 
children  to  worth-v/hile  programs.     Only  1/3  of  the  children 
report  that  their  teachers  ever  directed  them  in  their 
radio  listening. 


William  B.  Levenson,  0£.  cit.  (citing  "The  Home 
Radio  Listening  of  V/ilmette  Grade-School  Children," 
Bull^ti.n  isgiied  bx  lilmetie,  liljjigLlg,  P.  I.  4-,  PP.  8,  10, 
24,  85,  50),  p.  556. 

^^Ibid,  (citing  A.  L.  Eisenberg,  Children  and  Radio 
Programs.  Columbia  University  Press,  1956,  pp.  184-85) , 
p.  557, 


A  summary  of  the  foregoing  studies  made  to  determine 
the  listening  interests  of  children  seems  to  indicate 
that  while  the  results  vary  somewhat  they  tend  in  general 
to  draw  these  conclusions: 

1.  Regardless  of  the  economic  status  of  the 
home,  practically  all  have  radios. 

2.  Children  average  over  two  hours  daily 
listening. 

3.  More  listening  is  done  in  the  evening 
than  at  any  other  time. 

4.  Children  listen  less  on  Saturdays  and 
Sundays  than  on  other  days. 

5.  There  is  a  narrow  range  of  listening  on 
the  part  of  children. 

6.  Few  programs  produced  for  children  appeal 
to  children,  especially  as  they  grow  older. 

7.  Children  listen  to  many  adult  programs. 

8.  The  program  which  is  exciting  appeals  most. 

9.  Youngsters  are  uncritical  in  their  listening. 

10.  The  amount  of  parental  restrictions  on  radio 
listening  is  not  very  great,  particularly 

as  children  grow  older. 

11.  Sex  does  have  some  effect  upon  the  listening 
interests  of  children. 


CHAPTER  III 
PROCEDURE 

Restatement  of  the  Problem 

As  was  previously  stated  in  Chapter  I,  the  purpose  of 
this  study  is  to  survey  the  out-of-schocl  radio  listening 
interests  of  children  at  the  sixth  grade  level  and  to  note 
the  relationship  of  sex  to  the  following: 

1.  The  amount  of  time  given  to  listening. 

2.  The  choice  of  programs. 

3.  The  amount  of  parental  restriction  in 
listening. 

4.  The  amount  and  effect  of  guidance  in  the 
selection  of  programs. 

5.  The  days  and  hours  during  which  most 
listening  occurs. 

6.  The  other  activities  engaged  in  while  listening. 

7.  Favorite  programs  and  reasons  for  their  choice. 
To  accomplish  this  purpose,  a  report  of  the  out-of- 

school  radio  listening  activities  of  the  pupils  was  secured. 

Description  of  Pupil  Population 

The  children  whose  out-of-school  radio  listening 
interests  are  surveyed  in  this  study  v/ere  selected  from 
the  eighteen  elementary  schools  of  a  city  which  is  both 
residential  and  industrial  and  whose  inhabitants  number 
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approximately  88,000.     The  pupils,  261  boys  and  250  girls, 
represent  a  good  cross  section  of  various  ancestral  back- 
grounds, socio-economic  levels,  and  mental  abilities.  They 
are  from  both  English  and  non-English  speaking  homes. 

Description  of  Survey 
44 

A  questionnaire      was  submitted  to  the  511  pupils  ifi/ho 
filled  them  out  under  the  direction  of  the  regular  class- 
room teachers,  who  had  been  previously  contacted  by  the 
writer.    Since  pupils  of  all  reading  abilities  are  repre- 
sented in  the  survey,  the  teachers  were  asked  to  read  to 
the  pupils  each  direction  and  question  before  it  was  ansv/ered. 

To  ascertain  the  r^dio  programs  most  popular  with  the 
pupils,  a  check  list  v/as  included  in  the  questionnaire. 
This  list  contains  the  programs  for  the  v/eek  of  November  7, 
1948. 

The  findings  of  the  survey  derived  from  answers  from 
the  questionnaires  were  organized  as  follows: 

1.  Number  of  radios  in  the  homes  of  boys  and  girls. 

2.  Number  and  percentage  of  boys  and  girls  who 
own  radios. 

3.  Rooms  in  which  boys  and  girls  keep  their  own 
radios. 

4.  Number  and  percentage  of  boys  and  girls  who 
choose  their  own  radio  programs. 

44 

See  Appendix 
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5.  Number  and  percentage  of  boys  and  girls  who 
listen  to  the  radio  with  their  families, 

6.  Radio  programs  to  which  fifteen  or  more  boys 
and  girls  report  having  listened  with  their 
families, 

7.  Number  and  percentage  of  boys  and  girls  who 
listen  at  certain  periods  of  the  day. 

8.  Number  and  percentage  of  boys  and  girls  who 
listen  on  Saturday  and  Sunday. 

9.  Hours  when  boys  and  girls  stop  listening  on 
school  days,  on  Saturday,  and  on  Sunday. 

10.  Mean  number  of  radio  listening  hours  in  school 
days,  Saturday,  and  Sunday  for  boys  and  girls. 

11.  Number  and  percentage  of  boys  and  girls  who 
engage  in  other  activities  v/hile  listening  to 
the  radio. 

12.  -Activities  boys  and  girls  engage  in  while 
listening. 

13.  Radio  programs  which  boys  and  girls  report 
they  like  classified  according  to  categories. 

14.  The  five  morning  programs  on  the  check  list 
most  popular  with  boys;  the  five  morning 
programs  on  the  check  list  most  popular  with 
girls. 


15.  The  five  lunch  time  programs  on  the  check  list 
most  popular  v/ith  boys;  the  five  lunch  time 
programs  on  the  check  list  most  popular  with 
girls. 

16.  The  fifteen  afternoon  and  evening  programs 
on  the  check  list  most  popular  with  boys; 
the  fifteen  afternoon  and  evening  programs 
on  the  check  list  most  popular  with  girls. 

17.  The  ten  Saturday  programs  on  the  check  list 
most  popular  with  boys;  the  ten  Saturday 
programs  on  the  check  list  most  popular  v/ith 
girls. 

18.  The  fifteen  Sunday  programs  on  the  check  list 
most  popular  with  boys;  the  fifteen  Sunday 
programs  on  the  check  list  most  popular  with 
girls. 

19.  Radio  programs  six  or  more  boys  report  as 
their  favorites;  radio  programs  six  or  more 
girls  report  as  their  favorites. 

20.  Reasons  given  by  boys  and  girls  for  liking 
their  favorite  programs. 

21.  Persons  from  whom  boys  and  girls  receive  help 
in  choosing  radio  programs. 
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22.  Number  and  percentage  of  boys  and  girls  who 
have  listened  to  programs  suggested  by  parents, 
teachers,  and  friends, 

23.  Specific  radio  programs  to  which  ten  or  more 
boys  report  having  listened  at  the  suggestion 
of  parents,  teachers,  and  friends;  specific 
radio  programs  to  which  ten  or  more  girls 
report  having  listened  at  the  suggestion  of 
parents,  teachers,  and  friends, 

24.  Number  and  percentage  of  boys  and  girls  v/ho 
have  stopped  listening  to  programs  at  the 
suggestion  of  parents,  teachers,  and  friends. 

25.  Radio  programs  to  which  five  or  more  boys  report 
having  stopped  listening  at  the  suggestion  of 
parents,  teachers,  and  friends;  radio  programs 
to  v/hich  five  or  more  girls  report  having 
stopped  listening  at  the  suggestion  of  parents, 
teachers,  and  friends. 

26.  Reasons  boys  and  girls  give  for  listening  to  the 
radio. 

The  data  will  be  used  to  discover  whether  there  are 
sex  differences  in  the  listening  habits  of  sixth  grade 
pupils,  their  program  preferences,  their  response  to  program 
suggestions,  and  their  reasons  for  listening. 
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CHAPTER  IV 
ANALYSIS  OF  DATA 


An  interpretation  of  the  findings  of  the  survey  com- 
piled from  questionnaires  filled  out  by  511  sixth  grade 
pupils  will  now  be  presented  to  determine  the  radio  listen- 
ing interests  of  boys  and  girls,  their  program  preferences, 
their  response  to  program  suggestions,  and  their  reasons 
for  listening. 

TABLE  I 

CHRONOLOGICAL  AGE  FREQUENCY  DISTRIBUTION  OF  PUPILS 


Age 

Boys 

Girls 

Total 

Ten 

45 

47 

92 

Eleven 

142 

151 

293 

Twelve 

52 

40 

92 

Thirteen 

18 

12 

30 

Fourteen 

4 

0 

4 

Total 

261 

250 

511 

Although  all  the  pupils  are  in  the 

sixth  grade,  it 

is  interesting 

to  note  that  the 

ages  range  from  ten  to 

fourteen  years 

The  age 

of  the 

greatest 

number  of  both 

boys  and  girls 

is  eleven. 

the  average  ag 

e  of  sixth  grade 

pupils.  It  is  also  interesting  to  note  that  there  is  a 
fairly  even  distribution  of  both  ages  and  sexes. 
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TABLE  II 

MENTAL  AGE  FREQUENCY  DISTRIBUTION  OF  PUPILS 


Mental 

Age  Boys  Girls  Total 


Eight 

3 

1 

4 

Nine 

19 

15 

34 

Ten 

37 

40 

77 

Eleven 

72 

69 

141 

Twelve 

61 

65 

126 

Thirteen 

40 

30 

70 

Fourteen 

21 

16 

37 

Fifteen 

4 

12 

16 

Sixteen 

4 

1 

5 

Seventeen 

0 

1 

1 

Total 

261 

250 

511 

While  mental 

age  has 

no  direct  bearing 

on  this 

Table  II  indicates  that  the  pupils  involved  represent  a 
wide  range  of  mental  ages,  from  eight  to  seventeen  years. 
The  greatest  number  of  both  boys  and  girls  have  a  mental 
age  of  eleven  years. 
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Findings  on  Radio  Listening  Habits 

Radios  _i n  the  Homes  of  Pupils 

To  determine  whether  all  have  access  to  radios,  the 
pupils  were  asked  to  tell  hov;  many  radios  they  have  in 
their  homes.     Table  III  reveals  that  all  have  at  least  one 
radio,  while  several  have  more  than  one. 

TABLE  III 

NUMBER  OF  RADIOS  IN  HOMES  OF  BOYS  AND  GIRLS 


Number 

of  Radios  Boys  Girls  Total 


One 

43 

45 

88 

Two 

75 

89 

164 

Three 

75 

53 

123 

Four 

36 

38 

74 

Five 

20 

20 

40 

Six 

10 

3 

13 

Seven 

1 

1 

2 

Eight 

1 

1 

2 

Total  261  250  511 

Since  all  have  access  to  at  least  one  radio,  it  seems 
reasonable  to  assume  that  radio  plays  an  important  part  in 
the  leisure-time  activities  of  these  pupils. 
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Ownership  of  Radios 

Pupils  were  asked  to  Indicate  v/hether  they  have  radios 
of  their  own.    Table  IV  shows  that  51  per  cent  of  the  boys 
and  44  per  cent  of  the  girls  have  radios  of  their  own. 


TABLE  IV 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  WHO  OWN  RADIOS 


Radio 

Number 

Number 

Per  cent 

Per  cent 

Ownership 

of  boys 

of  girls 

boys 

girls 

Yes 

134 

110 

51 

44 

No 

127 

140 

49 

56 

To  discover  whether  relationship  exists  between  the 
location  of  the  radio  in  the  home  and  the  extent  to  which 
pupils  choose  their  own  programs,  the  pupils  were  asked  to 
state  in  which  room  their  own  radio  is  kept.    The  results 
are  given  in  Table  V. 


TABLE  V 

ROOMS  IN  WHICH  BOYS  AND  GIRLS  KEEP  THEIR  QW  RADIOS 


Number 

Number 

Per  cent 

Per  cent 

Rooms 

of  boys 

of  girls 

boys 

girls 

_ 

Bedroom 

_ 

124 

98 

48 

39 

Living  room 

3 

8 

1 

3 

less 

Dining  rooni 

1 

g 

than  1 

1 

less 

Kitchen 

4 

1 

2 

than  1 

less 

Den 

1 

0 

than  1 

less 

Hall 

0 

1 

than  1 

less 

Cellar 

1 

0 

than  1 

Table  V 

shows  that 

the  highest 

percentage 

of  both 

boys  and  girls  keep  their  radios  in  their  bedrooms.  The 


percentage  of  boys  is  higher  than  the  percentage  of  girls. 


c 


Extent  to  Which  Pupils  Select  Their  Own  Programs 
TABLE  VI 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  WHO  CHOOSE 
THEIR  OWN  RADIO  PROGRAMS 

Number  Number         Per  cent      Per  cent 

Ansv/er  of  boys  of  girls  boys  girls 

Yes  126  103  48  41 

No  135  147  52  59 

Table  VI  shows  that  less  than  50  per  cent  of  both 
boys  and  girls  choose  their  ovm  programs,  but  the  per- 
centage of  boys  choosing  their  own  programs  is  higher 
than  the  percentage  of  girls.     This  may  be  partly  ex- 
plained by  the  statistics  in  Table  IV  and  Table  V  which 
reveal  that  more  boys  than  girls  ov/n  radios  and  more  boys 
than  girls  keep  their  radios  in  their  bedrooms. 
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Family  Listening 

The  data  of  Table  VII  reveal  that  84  per  cent  of  the 
boys  and  94  per  cent  of  the  girls  listen  with  their 
families. 


TABLE  VII 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  WHO 
LISTEN  WITH  THEIR  FAMILIES 


Number 

Number 

Per  cent 

Per  cent 

Answer 

of  boys 

of  girls 

boys 

girls 

Yes 

219 

236 

84 

94 

No 

42 

14 

16 

6 

The 

percentage  of  boys 

and  girls 

who  listen 

with 

their  families  may  seem  surprisingly  high  when  one  con- 
siders that  83  per  cent  of  the  homes  have  more  than  one 
radio,  and  48  per  cent  of  the  pupils  have  radios  of  their 
own.    However,  this  high  percentage  may  be  explained  in 
part  by  the  fact  that  many  programs  reported  as  favorites 
by  both  boys  and  girls  are  also  reported  as  those  listened 
to  by  the  family  groups. 
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Table  VIII  lists  the  programs  to  which  boys  and 
girls  listen  with  their  families. 

The  list  of  eighteen  programs  to  which  the  families 
listen  contains  nine  programs  of  the  comedy-variety  type, 
four  drama  programs,  three  quiz  programs,  one  music  pro- 
gram, and  one  sports  program.     The  latter  is  a  general 
classification,  not  a  specific  program. 


TABLE  VIII 


RADIO  PROGRAMS  TO  WHICH  FIFTEEN  OR  MORE  BOYS  AND  GIRLS 
REPORT  HAVING  LISTENED  WITH  THEIR  FAMILIES 


Number 

Program  of  boys 

Jack  Benny  66 

Stop  the  Music  44 

Blondie  34 

Truth  or 

Consequences  29 

Phil  Harris  26 

Edgar  Bergen  23 

Quick  As  a  Flash  23 

Lone  Ranger  21 

Arthur  Godfrey  21 

Sports  18 

Life  of  Riley  17 

Roy  Rogers  17 

The  Shadow  17 

Aldrich  Family  16 


Lux  Radio  Theater 
Hit  Parade 
Date  With  Judy 
Great  Gildersleeve 


Number       Per  cent    Per  cent 


of  girls         boys  girls 

62  25  25 

65  17  26 

26  13  10 

34  11  14 

41  10  16 

16  9  6 

-  9  - 
8 

30  8  12 

7 

16  7  6 

19  7  8 

-  7  - 
6 

27  -  11 
20-8 
16-6 
15-6 


Days  and  Periods  of  the  Day  When  Pupils  Listen 

Table  IX  indicates  that  there  is  very  little  differ- 
ence in  the  amount  of  listening  of  the  boys  and  girls 
during  the  various  periods  of  the  day. 


TABLE  IX 


■MTiyniTR  AWT) 

AT  CERTAIN 

"RnVR  AWT) 
PERIODS  OF 

THE  DAY 

LISTEN 

Periods  of 
the  day 

Number 
of  boys 

Number 
of  girls 

Per  cent 
boys 

Per  cent 
girls 

Before  school 

123 

112 

49 

45 

Lunch  time 

137 

148 

52 

59 

After  school 
afternoon 

140 

124 

54 

50 

After  evening 
meal 

255 

250 

98 

100 

After  the  evening  meal  seems  to  be  the  period  when 
the  greatest  amount  of  listening  is  done  by  both  boys  and 
girls,  since  98  per  cent  of  the  boys  and  100  per  cent  of 
the  girls  listen  during  this  period. 


Table  X  shows  the  number  of  boys  and  girls  who 
listen  on  Saturday  and  Sunday. 

TABLE  X 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS 


WHO  LISTEN  ON 

SATURDAY  AND 

SUNDAY 

Number 

Number 

Per  cent 

Per  cent 

Day 

of  boys 

of  girls 

boys 

girls 

Saturday 

248 

248 

95 

99 

Sunday 

257 

243 

98 

99 

Table  X  reveals  that  a  large  percentage  of  both  boys 
and  girls  listen  on  Saturday  and  Sunday,  the  percentage  of 
girls  being  slightly  higher  than  the  percentage  of  boys. 


Hours  When  Pupils  Stop  Listening 

To  determine  the  hours  at  which  they  stop  listening 
the  pupils  were  asked  to  indicate  at  what  time  they  stopped 
listening  to  the  radio  on  school  days,  on  Saturday,  and  on 
Sunday, 

According  to  the  data  supplied  by  Table  XI,  the  larg- 
est percentage  of  both  boys  and  girls  stop  listening  to  the 
radio  on  school  days  between  eight  and  nine  o* clock. 

T/iBLE  XI 

HOURS  WHEN  BOYS  AND  GIRLS  STOP  LISTENING 
ON  SCHOOL  DAYS 

Number  Number       Per  cent    Per  cent 


Hours  of  boys  of  girls  boys  girls 

6:00  3  3  1  1 

7:00  9  17  3  7 

8:00  107  106  41  42 

9:00  111  107  43  43 

10:00  26  12  10  5 

11:00  5  5  2  2 


It  is  interesting  to  note  that  43  per  cent  of  both 
boys  and  girls  stop  listening  at  nine  o» clock,  while  41 
per  cent  of  the  boys  and  42  per  cent  of  the  girls  stop 
listening  at  eight  o'clock. 


Table  XII  shows  that  the  largest  percentage  of  both 
boys  and  girls  stop  listening  to  the  radio  on  Saturday 
between  the  hours  of  nine  and  ten,  the  percentage  of  girls 
being  higher  than  the  percentage  of  boys  for  the  nine 
o'clock  hour. 

TABLE  XII 

HOURS  WHEN  BOYS  AND  GIRLS  STOP  LISTENING 
ON  SATURDAY 

Number  Number        Per  ^cent    Per  cent 


Hours  of  boys  of  girls  boys  girls 

6:00  3  3  1  1 

7:00  2  6  1  2 

8:00  24  32  9  13 

9:00  115  157  44  55 

10:00  77  60  30  24 

11:00  27  10  10  4 


It  is  interesting  to  note  that  a  larger  percentage 
of  boys  and  girls  listen  later  on  Saturday  than  on  school 
days  as  shown  in  Table  XI. 
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Table  XIII  shov/s  that  the  largest  percentage  of  both 
boys  and  girls  stops  listening  on  Sunday  at  nine  o'clock 
and  that  the  percentage  of  boys  and  girls  is  the  same. 


TABLE  XIII 

HOURS  WHEN  BOYS  AND  GIRLS  STOP  LISTENING 
ON  SUNDAY 


Number 

Number 

Per  cent 

Per  cent 

Hours 

of  boys 

of  girls 

boys 

girls 

6:00 

2 

2 

1 

1 

7:00 

4 

8 

2 

3 

8:00 

61 

72 

23 

29 

9:00 

143 

137 

55 

55 

10:00 

37 

25 

14 

10 

11:00 

10 

4 

4 

2 

An  examination  and  comparison  of  the  data  presented 
in  Tables  XI,  XII,  and  XIII  reveals  that  there  are  no 
really  great  sex  differences  as  regards  the  hours  at  which 
pupils  stop  listening  to  the  radio  on  school  days,  Saturday, 
and  Sunday. 
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Amount  of  Time.  Pupils  Spend  Listening  to  the  Radio 

In  order  to  determine  the  amount  of  out-of-school 
radio  listening,  the  pupils  were  asked  to  indicate  how 
many  hours  they  listen  on  school  days,  on  Saturday,  and 
on  Sunday,    Table  XIV  shows  the  mean  number  of  hours  for 
boys  and  girls. 

TABLE  XIV 

MEAN  NUMBER  OF  RADIO-LISTENING  HOURS  IN 
SCHOOL  DAYS,  SATURDAY,  AND  SUNDAY  FOR 
BOYS  AND  GIRLS 

Mean  number  Mean  number 

Days  of  hours  for  boys         of  hours  for  girls 

School  days  2.5  2.4. 

Saturday  2.6  2.6 

Sunday  3.0  2.8 

Both  boys  and  girls  spend  approximately  the  same 
amount  of  time  each  day  listening  to  the  radio.    Thus  the 
results  revealed  show  no  great  sex  differences. 
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Activities  Pupils  Engage  in  While  Listening 

In  response  to  the  question,  "Do  you  usually  do  some- 
thing else  while  listening  to  the  radio?"  71  per  cent  of 
the  boys  and  84  per  cent  of  the  girls  answered  in  the 
affirmative. 

TABLE  XV 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  WHO 
ENGAGE  IN  OTHER  ACTIVITIES  WHILE 
LISTENING  TO  THE]  RADIO 

' lumB er  NuifB er    ~~Per  cent    Per  cent 

Answer  of  boys         of  girls         boys  girls 

Yes  185 
No  76 

The  fact  that  the  percentage  of  girls  who  engage  in 
other  activities  while  listening  is  higher  than  the  per- 
centage of  boys  may  be  explained  in  part  by  the  findings 
set  forth  in  Table  XVI  which  lists  the  activities  engaged 
in  by  the  pupils  while  listening. 


209  71  84 

41  29  16 
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TABLE  XVI 

ACTIVITIES  BOYS  AND  GIRLS  ENGAGE  IN  WHILE  LISTENING 


Activities 


Baby  sitting 

Cooking 

Dancing 

Doing  dishes 

Drav/ing 

Eating  ' 

Fixing  hair 
and  nails 

Hobbies 

Homework 

Housework 
and  chores 

Knitting 

Playing 

Playing  games 

Reading 

Resting 

Sewing 

Fancy  work 

Singing 
Talking 
Thinking 
Writing 


Number 
of  boys 


4 
10 
61 
79 


35 
17 

27 

44 
55 
121 
17 


1 
18 
3 
2 


Number  Per  cent  Per  cent 
of  girls         boys  girls 


2 
4 
4 
53 
71 
73 


27 

52 
64 
31 
62 
99 
8 

57 

2 
17 

15 


less 
than  1 


2 
4 
23 
30 

13 

7 

10 

17 
20 
46 
7 


less 
than  1 

7 

less 
than  1 


2 
2 
21 
28 
29 


11 

21 
26 
12 
25 
40 
3 


23 

less 
than  1 
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The  list  in  Table  XVI  indicates  that  girls  engage  in 
more  activities  while  listening  than  do  boys,  but  that 
both  boys  and  girls  shov/  a  definite  tendency  to  divide 
their  attention  vi^hile  listening  to  the  radio. 

Activities  in  which  the  highest  percentage  of  girls 
engage  v/hile  listening  are  household  chores,  handwork, 
drawing,  playing  games,  eating,  and  reading,  while  the 
highest  percentage  of  boys  engage  in  drawing,  eating, 
playing  games,  and  reading  while  listening. 

The  activities  engaged  in  by  the  highest  percentage 
of  boys  and  girls  show  no  differences  with  the  exception 
of  household  chores  and  handv.^ork,  activities  more  appli- 
cable to  girls  than  to  boys. 

On  the  whole,  there  are  very  few  differences  in  the 
entire  list  of  activities  in  which  boys  and  girls  engage 
while  listening. 


Program  Preferences 


Program  Preferences  According  to  Categories 

Programs  according  to  categories  were  listed  in  the 
questionnaire  and  the  pupils  were  directed  to  check  those 
which  they  like.    The  results  are  given  in  Table  XVII  and 
are  summarized  as  follows: 

In  the  "Stories"  category  the  types  of  programs  most 
popular  with  50  per  cent  or  more  of  the  boys  in  the  order 
of  popularity  are:     adventure,  detectives,  history,  and 
animals.    Of  the  girls  50  per  cent  or  more  prefer  adven- 
ture and  detectives. 

The  preferences  in  the  "Music"  category  of  50  per  cent 
or  more  of  the  boys  are:     popular  "hit"  songs  and  hill- 
billy songs.     The  girls  prefer  popular  "hit"  songs,  piano, 
and  swing,  dance  programs. 

The  "Miscellaneous"  category  reveals  that  50  per  cent 
or  more  of  both  boys  and  girls  like  fun,  comedy,  variety 
programs,  quiz  programs,  and  plays.     The  only  outstanding 
difference  in  the  preferences  of  this  category  is  in  sports 
to  which  boys  (98  per  cent)  give  first  place,  and  the  girls 
(40  per  cent)  last  place. 

In  general,  it  appears  that  most  of  the  program 
preferences  of  boys  and  girls  are  much  alike,  noticeable 
differences  appearing  only  in  such  programs  as  sports,  in 


€ 


which  boys  have  a  natural  interest,  and  piano  and  swing, 
dance  programs  in  v/hich  a  greater  number  of  girls  than 
boys  of  this  age,  have  a  natural  interest. 
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TABLE  XVII 

RADIO  PROGRAMS  WHICH  BOYS 

AND  GIRLS 

REPORT  THEY 

LIKE 

f 

CLASSIFIED  ACCORDING  TO  CATEGORIES 

Progr&ms 

according 

Number 

Number 

Per  cent 

Per  cent 

to  categories 

of  boys 

of  girls 

boys 

girls 

Stories 

Adventure 

24S 

204 

93 

82 

Animals 

138 

114 

53 

46 

Detectives 

212 

167 

81 

67 

Hobbies 

91 

93 

35 

37 

Interesting 

People 

103 

113 

39 

45 

Scientific 

things 

114 

62 

44 

25 

History- 

160 

103 

61 

41 

Religion 

71 

87 

27 

35 

Music 

Popular  "hit" 

songs 

185 

210 

71 

84 

Ballads, 

folk  songs 

68 

110 

26 

44 

Classical  songs 

95 

115 

36 

46 

Hill-billy  song. 

3  150 

123 

57 

49 

Opera 

56 

55 

21 

22 

Swing,  dance 

86 

145 

33 

58 

Piano 

88 

147 

34 

59 

Symphony 

82 

98 

31 

39 

Organ 

76 

91 

29 

36 

Miscellaneous 

Fun,  comedy. 

variety 

228 

217 

87 

87 

Quiz, 

question  bee 

203 

209 

78 

84 

Plays 

156 

188 

60 

75 

Sports 

239 

99 

92 

40 

• 

HostoE  Un) vers] ty 
School  oi  fiducaiior 
Library 
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Specific  Program  Preferences 

To  determine  the  specific  programs  most  popular  with 
9  the  boys  and  girls,  a  check  list  was  provided  as  a  part  of 

the  questionnaire.     The  list  includes  all  the  programs  for 
the  w-eek  of  November  7,  1948.     Since  it  was  of  such  great 
length,  it  was  decided  to  group  the  programs  according  to 
the  following  listening  periods:     before  school,  lunch 
time,  afternoons  and  evenings,  Saturday,  and  Sunday.  The 
five  morning  programs  most  popular  with  the  boys  are  given 
in  Table  XVIII. 

TABLE  XVIII 

THE  FIVE  MORNING  PROGRAMS  MOST  POPULAR  WITH  BOYS 


Number  Per  cent 

Program  of  boys  boys 

Weather  120  46 

News  99  38 
Breakfast 

With  JDA  94  36 

Don  Dixon  92  35 

Song  Hits  54  21 


Of  the  five  morning  programs  most  popular  with  the 
boys  two  are  weather  broadcasts,  two  emphasize  music,  and 
one  is  a  news  program.     Breakfast  With  JDA  (music)  and 


Don  Dixon  (weather)  are  programs  broadcast  from  the  local 
broadcasting  station. 

Table  XIX  lists  the  five  morning  programs  most 
popular  with  the  girls. 

TABLE  XIX 

THE  FIVE  MORNING  PROGRAMS  MOST  POPULAR  WITH  GIRLS 


Program 

Number 
of  girls 

Per  cent 
girls 

Weather 

38 

35 

Breakfast 
With  JDA 

80 

32 

Don  Dixon 

79 

32 

News 

76 

SO 

Song  Hits 

56 

22 

While 

the  order  of  preference  is 

slightly  different, 

the  five  morning  programs  most  popular  with  the  girls,  are 
identical  with  those  most  popular  with  the  boys. 


9 


The  five  lunch  time  programs  most  popular  with  the 
boys  are  given  in  Table  XX. 

TABLE  XX 

THE  FIVE  LUNCH  TIME  PROGRAMS  MOST  POPULAR  WITH  BOYS 


Num.ber 

Per  cent 

Program 

of  boys 

boys 

Bing  Crosby- 

75 

29 

Welcome  Travelers 

59 

23 

Kate  Smith  Speaks 

53 

20 

Our  Gal  Sunday 

43 

18 

Aunt  Jenny 

47 

18 

Of  the  five  programs  most  popular  during  the  lunch 
time  period,  the  boys  place  music  as  their  first  choice 
and  the  story  type  program  as  last  choice. 
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TABLE  XXI  lists  the  five  liinch 

tim( 

5  programs  most 

popular  with  the  girls 

• 

TABLE  XXI 

Tm  FIVE  LUNCH  TIME 

PROGRAMS  MOST 

POPULAR 

WITH  GIRLS 

Program 

Number 
of  girls 

Per  cent 
girls 

Our  Gal  Sunday- 

103 

41 

Eel  en  Trent 

100 

40 

Aunt  Jenny 

95 

38 

Bing  Crosby 

85 

34 

Kate  Smith  Speaks 

58 

23 

In  Table  XXI,  the  girls  indicate  a  definite  preference 
for  the  story  type  program.     In  comparing  the  results  of 
Tables  XX  and  XXI  there  is  little  difference  in  the  pro- 
gram preferences  of  boys  and  girls,  although  the  order  of 
preference  is  significantly  different. 
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The  fifteen  afternoon  and  evening  programs  most 
popular  with  the  boys  are  given  in  Table  XXII. 


TABLE  XXII 

THE  FIFTEEN  AFTERNOON  AND  EVENING  PROGRAMS 
MOST  POPULAR  WITH  BOYS 

Number  Per  cent 

Program  of  boys  boys 


Lone  Ranger 

808 

80 

Blondie 

195 

75 

Aldrich  Family 

189 

72 

This  Is  Your  F.B.I. 

180 

69 

Life  of  Riley 

166 

64 

Fat  Man 

166 

64 

Capt.  Midnight 

159 

61 

Tom  Mix 

158 

61 

Superman 

153 

59 

Answer  Man 

155 

59 

Green  Hornet 

152 

58 

Abbott  and  Costello 

148 

57 

Great  Gildersleeve 

143 

55 

Duffy's  Tavern 

142 

54 

Break  the  Bank 

136 

52 

The  list  of  fifteen  programs  most  popular  with  the 
boys  contains  seven  drama  programs,  all  of  the  exciting 


adventure  or  detective  type,  six  comedy-variety  programs, 
one  quiz  program,  and  one  program  of  the  informational  type. 
Thus  the  boys  show  a  strong  preference  for  drama  and  comedy- 
variety  programs. 


Table  XXIII  lists  the  fifteen  afternoon  and  evening 
programs  most  popular  with  the  girls. 

TABLE  XXIII 

THE  FIFTEEN  AFTERNOON  AND  EVENING  PROGRAMS 
MOST  POPULAR  WITH  GIRLS 

Number  Per  cent 

Program  of  girls  girls 


Blondie 

214 

36 

Aldrich  Family 

191 

76 

Date  With  Judy 

180 

72 

Lone  Ranger 

174 

70 

Life  of  Riley 

172 

69 

Arthur  Godfrey 

157 

63 

Great  Gildersleeve 

153 

61 

Hollywood  Theater 

142 

57 

Mr.  and  Mrs.  North 

135 

54 

Duffy's  Tavern 

133 

53 

Superman 

129 

52 

This  Is  Your  F.B.I. 

128 

51 

Green  Hornet 

125 

50 

Burns  and  Allen 

125 

50 

Curtain  Time 

124 

50 

The  fifteen  programs  selected  by  the  largest  number 
of  girls  include  eight  of  the  comedy- variety  type  and 


seven  drama  programs.    The  girls,  therefore,  indicate  a 
preference  for  comedy-variety  and  drama  programs. 

Tables  XXII  and  XXIII  reveal  that  although  specific 
program  choices  of  the  boys  and  girls  vary  somewhat,  the 
types  of  program  preferences  remain  the  same.     Here,  again, 
it  is  the  order  of  preference  which  differs. 


The  ten  Saturday  programs  most  popular  with  the  boys 
are  shov/n  in  Table  XXIV. 


TABLE  XXIV 

THE  TEN  SATURDAY  PROGRAMS  MOST  POPULAR  WITH  BOYS 


Number  Per  cent 

Program  of  boys  boys 


Truth  or  Consequences 

162 

62 

Gangbusters 

155 

59 

Ozzie  and  Harriet 

138 

53 

Football  Game 

129 

49 

Dennis  Day 

126 

48 

Archie  Andrews 

118 

45 

Judy  Canova 

90 

34 

Mr.  Malone 

88 

34 

Hit  Parade 

86 

33 

Famous  Trials 

72 

28 

The  list  of  ten  programs  most  popular  v/ith  the  boys 
contains  four  comedy-variety  programs,  three  mystery  dramas, 
and  one  each  of  the  sports,  quiz,  and  music  programs.  Here 
the  boys  show  a  preference  for  comedy- variety  and  drama 
programs. 
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Table  XXV  lists  the  ten  Saturday  programs  most 
popular  with  the  girls. 

TABLE  XXV 

THE  TEN  SATURDAY  PROGRA.MS  MOST  POPULAR  WITH  GIRLS 


Program 


Number 
of  girls 


Per  cent 
girls 


Truth  or  Consequences 

166 

66 

Archie  Andrews 

164 

66 

Ozzie  and  Harriet 

158 

63 

Dennis  Day- 

138 

55 

Hit  Parade 

125 

50 

Judy  Canova 

109 

44 

Gangbusters 

92 

37 

Let's  Pretend 

91 

36 

Junior  Miss 

88 

35 

Talent  Hour 

86 

34 

The  list  of  ten  programs  most  popular  with  the  girls 
includes  six  of  the  comedy-variety  type,  and  one  each  of 
the  drama,  quiz,  music,  and  story-hour  programs.     Thus  the 
girls  show  a  strong  preference  for  comedy- variety  programs. 
A  comparison  of  Tables  XXIV  and  XXV,  shows,  once  again, 
that  there  are  no  significant  sex  differences  in  program 
preferences.     The  difference  occurs  in  the  order  of 
preference. 
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The  fifteen  Sunday  programs  most  popular  with  the  boys 
are  listed  in  Table  XXVI. 
^  TABLE  XXVI 

THE  FIFTEEN  SUNDAY  PROGRAMS  MOST  POPULAR  WITH  BOYS 

Number  Per  cent 

Program  of  boys  boys 


Roy  Rogers 

187 

72 

Jack  Benny 

179 

69 

Nick  Carter 

172 

66 

The  Shadow 

160 

61 

Quick  as  a  Flash 

155 

59 

Gene  Autry 

142 

54 

Amos  n^Andy 

134 

51 

Sam  Spade 

155 

51 

Phil  Harris 

129 

49 

Detective  Mystery 

124 

48 

House  of  Mystery 

117 

45 

Fred  Allen 

116 

44 

Stop  the  Music 

113 

43 

Ber gen-McCarthy 

93 

38 

Quiz  Kids 

97 

37 

I                        The  fifteen  programs  listed  in  Table  XXVI  include  seven 
drama  programs,  predominantly  the  mystery  type,  five  comedy- 
variety  programs,  and  three  quiz  programs.    Here,  boys  show 
■    '  a  preference  for  drama  programs.  
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Table  XXVII  lists  the  fifteen  Sunday  programs  most 
popular  with  the  girls. 

TABLE  XXVII 

THE  FIFTEEN  SUNDAY  PROGRAMS  MOST  POPULAR  WITH  GIRLS 


Number  Per  cent 

Program  of  girls  girls 


Roy  Rogers 

130 

72 

Jack  Benny 

173 

69 

Nick  Carter 

146 

58 

Quick  as  a  Flash 

146 

58 

The  Shadow 

143 

57 

Gene  Autry 

143 

57 

Phil  Harris 

138 

55 

Stop  the  Music 

135 

54 

Sam  Spade 

119 

48 

Fred  Allen 

117 

47 

Amos  n'Andy 

107 

43 

House  of  Mystery 

107 

43 

Quiz  Kids 

96 

38 

Detective  Mystery 

95 

38 

Bergen-McCarthy 

77 

31 

The  fifteen 

Sunday  programs 

most  popular  with  the 

girls  are  identical  with  those  most  popular  with  the  boys. 
The  order  of  preference  varies  somewhat. 


r 


C 


It  is  interesting  to  note  that  Roy  Rogers,  Jack  Benny, 
and  Mick  Carter  are  the  first  three  choices  of  both  boys 
and  girls.     The  remaining  programs  listed  as  the  most  popu- 
lar by  both  boys  and  girls  vary  in  order  of  preference. 
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Favorite  Programs 

The  pupils  were  asked  to  state  their  favorite  radio 
program.     Specific  programs  named  by  six  or  more  boys  are 
given  in  Table  XXVIII, 

TABLE  XXVIII 

RADIO  PROGRAMS  SIX  OR  MORE  BOYS  REPORT  AS 
THEIR  FAVORITES 


Number 

Per  cent 

Program 

of  boys 

boys 

Lone  Ranger 

29 

11 

Sports 

15 

6 

Jack  Benny 

13 

5 

Cavalcade  of  America 

9 

3 

Roy  Rogers 

9 

3 

Truth  or  Consequences 

8 

3 

Red  Skelton 

8 

3 

Stop  the  Music 

8 

3 

Amos  n*Andy 

8 

3 

Inner  Sanctum 

7 

3 

Of  the  ten  programs  listed  by  six  or  more  boys  as 
their  favorites,  four  are  drama  programs,  three  are  of  the 
comedy-variety  type,  and  two  are  quiz  programs.     Sports  is 
listed  by  the  boys  as  a  general  classification,  not  as 
specific  programs.     However,  in  the  rank  order  of  popu- 
larity, sports  is  second. 
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The  programs  listed  by  six  or  more  girls  as  their 
favorites  are  given  in  Table  XXIX. 


TABLE  XXIX 

RADIO  PROGRAMS  SIX  OR  MORE  GIRLS  REPORT  AS 
THEIR  FAVORITES 


Program 

Number 
of  girls 

Per  cent 
girls 

Stop  the  Music 

21 

8 

Lux  Radio  Theater 

16 

6 

Roy  Rogers 

14 

6 

Cavalcade  of  America 

1^ 

5 

Blondie 

13 

5 

Date  With  Judy 

12 

5 

Lone  Ranger 

10 

4 

Truth  or  Consequences 

9 

4 

Jack  Benny 

8 

3 

Juvenile  Jury 

6 

2 

Of  the  ten  programs  listed  in  Table  XXIX,  five  are 
drama  programs,  three  are  comedy- variety  programs,  and  two 
quiz  programs.     In  comparing  Tables  XXVIII  and  XXIX,  it 
will  be  noted  that  while  specific  program  titles  differ, 
the  types  of  program  remain  the  same  for  both  boys  and 
girls.    The  only  significant  difference  is  in  sports,  in 
which  boys  have  more  interest  than  girls. 
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Reasons  for  Liking  Specific  Programs 


The  pupils  were 

asked  to  give 

reasons  for  liking 

favorite  programs. 

Their  replies  have  been  summ^arized 

and  are  presented  in 

Table  XXX. 

TABLE  XXX 

REASONS  GIVEN  BY 

BOYS  FOR  LIKING 

FAVORITE  PROGRAMS 

Number 

Per  cent 

Reason 

of  boys 

boys 

Exciting 

41 

16 

Funny 

26 

10 

Interesting 

11 

4 

Like  sports 

9 

3 

Entertaining 

8 

3 

Like  cov/boys 

7 

3 

Educational 

7 

3 

Prizes  offered 

3 

1 

less 

Like  quizzes 

2 

than  1 

The  reasons  given  in  Table  XXX  by  the  hoys,  are  con- 
sistent with  their  program  preferences.     The  seven  boys 
who  give  "educational"  as  a  reason  for  liking  a  favorite 
program  are  all  pupils  of  a  teacher  who  suggested  Cavalcade 
of  America  as  good  listening.     Among  her  reasons  was  that 
it  was  educational. 
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Reasons  given  by  the  girls  for  liking  favorite 
programs  are  presented  in  Table  XXXI. 

TABLE  XXXI 

REASONS  GIVEN  BY  GIRLS  FOR  LIKING  FAVORITE  PROGRAMS 


Number 

Per  cent 

Reason 

of  girls 

girls 

Funny 

40 

16 

Interesting 

29 

12 

Exciting 

17 

7 

Tells  about  movies 

11 

4 

Educational 

10 

4 

Like  quizzes 

7 

3 

Prizes 

6 

2 

Like  cov/boys 

3 

1 

The  reasons  given 

in  Table  XXXI 

by  the  girls  are  con- 

sistent  with  their  program  preferences.     The  ten  girls  who 
give  "educational"  as  a  reason  for  liking  a  favorite  | 
program  are  also  pupils  of  the  teacher  referred  to  in  Table 
XXX  who  suggested  Cavalcade  of  America  as  good  listening. 
The  reasons  given  by  both  boys  and  girls  are  much  alike.  i 
"Exciting,"  "funny,"  and  "interesting"  are  reasons  given  ' 
by  the  highest  percentage  of  both  boys  and  girls,  "exciting"' 
taking  first  place  with  the  boys,  v/hile  "funny"  is  placed  ' 
first  by  the  girls. 
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In  summarizing  the  data  in  Tables  XVIII  through  XXXI, 
it  seems  logical  to  conclude  that  boys  and  girls  have  much 
the  same  radio  tastes.     Their  specific  preferences  are  for 
drama  and  comedy-variety  programs,  programs  that  have 
excitement,  mystery,  adventure,  and  entertainment,  many  of 
which  are  intended  for  adult  listening.    In  short,  the 
radio  tastes  of  these  pupils  are  limited.     Such  a  situation 
is  a  challenge  to  teachers  interested  in  improving  the 
radio  fare  of  their  pupils. 


t 


c 


Response  to  Program  Suj^estipns 

To  determine  to  what  extent  their  listening  is  In- 
t  fluenced  by  the  suggestions  of  other  persons,  the  pupils 

were  directed  to  name  the  persons  from  whom  they  receive 
help  in  choosing  programs,  and  to  name  the  programs  and 
persons  from  whom  they  received  the  suggestions.    The  re- 
sults are  given  in  Tables  XXXII  through  XXXVIII  which 
follow: 

TABLE  XXXII 

PERSONS  FROM  WHOM  BOYS  AND  GIRLS  RECEIVE  HELP 
IN  CHOOSING  RADIO  PROGRAMS 


Number  Number  Per  cent  Per  cent 

Person                 of  boys  of  girls  boys  girls 

Mother                      41  66  16  26 

Father                     16  13  6  5 

Mother  and  Father  21  25  8  10 

Teacher                    14  14  5  6 

Friends                    43  29  17  12 


Referring  to  Table  VI,  it  will  be  noted  that  52  per 
cent  of  the  boys  and  59  per  cent  of  the  girls  receive  help 
in  choosing  radio  programs.    Table  XXXII  refers  to  these 
pupils  and  reveals  the  following:  | 

Thirty  per  cent  of  the  boys  and  41  per  cent  of  the 
girls  receive  help  from  their  parents  in  choosing  radio  i] 
programs. 
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A  larger  percentage  of  both  boys  and  girls  receive 
help  from  their  mothers  than  from  their  fathers. 

The  percentage  of  girls  receiving  help  from  their 
mothers  is  higher  than  the  percentage  of  boys. 

The  percentage  of  boys  and  girls  receiving  help  from 
teachers  is  the  same  and  is  very  low. 

TABLE  XXXIII 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  WHO  LISTEN  TO 
PROGRAMS  SUGGESTED  BY  PARENTS,  TEACHERS,  AND  FRIENDS 

Number       Number       Per  cent       Per  cent 
Answer  of  boys      of  girls         boys  girls 

Yes  214  222  82  89 

No  47  28  18  11 

Table  XXXIII  shows  that  a  large  percentage  of  both 
boys  and  girls  listen  to  programs  suggested  by  parents, 
teachers,  and  friends.    The  percentage  of  girls  is  higher 
than  the  percentage  of  boys. 

The  specific  radio  programs  ten  or  more  boys  and  girls 
report  having  listened  to  at  the  suggestion  of  parents, 
teachers,  and  friends  are  given  in  Table  XXXIV  and  Table 
XXXV. 
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While  specific  titles  change,  the  lists  in  Table  XX3(IV 
and  Table  XXXV  reveal  that  the  programs  suggested  to  both 
the  boys  and  girls  are  of  the  same  type. 

Both  lists  show  a  predominance  of  programs  which  are 
entertaining  and  exciting.    The  programs  having  cultural 
or  educational  values  are  decidedly  in  the  minority. 

From  this  it  may  be  inferred  that  such  programs  were 
not  suggested  to  the  pupils  or  if  suggested  were  rejected 
by  them. 

However,  since  the  programs  reported  here  are  also 
found  in  Table  VIII,  which  lists  programs  listened  to  by 
family  groups,  and  since  the  percentage  of  teachers  offer- 
ing suggestions  is  very  low,  it  would  appear  that  not  many 
educational  and  cultural  broadcasts  were  suggested  to  the 
boys  and  girls. 


( 


The  pupils  were  asked,  "Have  you  ever  stopped  listen- 
ing to  any  programs  because  someone  told  you  not  to  listen?" 
Those  who  answered  in  the  affirmative  were  directed  to  list 
the  programs  and  to  tell  whether  the  suggestion  came  from 
parents,  teachers,  or  friends.    The  results  are  given  in 
Tables  XXXVI  through  XXXVIII.     Table  XXXVI  tells  the  number 
and  percentage  of  boys  and  girls  who  stopped  listening  to 
programs  at  the  suggestion  of  parents,  teachers,  and  friends, 

TABLE  XXXVI 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  WHO  HAVE  STOPPED 
LISTENING  TO  PROGRAMS  AT  THE  SUGGESTION  OF 
PARENTS,  TEACHERS,  AND  FRIENDS 

Number       Number       Per  cent       Per  cent 
Answer  of  boys      of  girls         boys  girls 

Yes  135  104  52  42 

No  126  146  48  58 

Table  XXXVI  sho?/s  that  a  larger  percentage  of  the  boys 
than  of  the  girls  stopped  listening  to  programs  because  they 
were  told  to  by  parents,  teachers,  or  friends.     The  per- 
centage of  both  boys  and  girls  is  not  very  high.     In  com- 
paring these  results  with  those  given  in  Table  XXXIII,  it 
will  be  noted  that  the  percentage  of  boys  and  girls  who 
listened  to  suggested  programs  is  much  higher  than  the  per- 
centage of  boys  and  girls  who  stopped  listening.    From  this 


one  may  infer  that  either  the  amount  of  restriction  is  not 
very  great  or  that  restrictions  were  ignored  by  the  pupils. 

Tables  XXXVII  and  XXXVIII  which  follow  list  the  pro- 
grams to  which  boys  and  girls  have  stopped  listening  at  the 
suggestion  of  parents,  teachers,  and  friends. 

It  will  be  noted  in  Tables  X-XXVII  and  XXXVIII  that 
fourteen  of  the  programs  found  in  both  lists  are  identical. 
While  the  remaining  programs  in  both  lists  differ  as  to 
specific  titles,  they  are  of  the  same  type. 

With  the  exception  of  Money  Programs  and  Stop  the 
Music,  all  programs  reported  by  both  groups  as  those  to 
wh-ich  they  have  stopped  listening  are  crime,  detective, 
and  exciting  adventure  programs. 

A  further  examination  of  Table  XXXVII  and  Table 
XXXVIII  reveals  that  parents  are  the  persons  from  whom 
the  boys  and  girls  received  the  largest  number  of  sug- 
gestions. 
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Reasons  for  Listening 

The  pupils  were  asked,  "Vi/hy  do  you  listen  to  the 
radio?"    A  condensed  classification  of  the  responses  is 
given  In  Table  XXXIX. 

Table  XXXIX  shows  a  great  siaiilarity  in  the  replies 
of  both  groups.     The  answers  are  so  general  that  a  specific 
analysis  seems  impossible.     One  questions,  for  instance, 
what  types  of  learning  are  indicated  by  the  reply,  "To 
learn,"  given  by  22  per  cent  of  the  boys  and  24  per  cent 
of  the  girls. 

It  seems  safe  to  conclude,  however,  from  the  responses 
given  by  both  groups  that  there  is  great  need  of  guidance 
in  the  leisure-time  listening  of  pupils. 


TABLE  XXXIX 

REASONS  BOYS  AND  GIRLS  GIVE  FOR  LISTENING  TO  THE  RADIO 


Number       Number      Per  cent    Per  cent 
Reason  of  boys      of  girls       boys  girls 


For  enjoyment 

53 

59 

22 

24 

To  learn 

57 

59 

22 

24 

Nothing  else  to  do 

45 

42 

17 

17 

For  entertainment 

35 

39 

13 

16 

For  fun 

30 

17 

11 

7 

Like  to 

26 

16 

10 

6 

To  pass  time 

17 

14 

7 

6 

Interesting 

16 

36 

6 

14 

For  excitement 

16 

8 

6 

3 

For  stories 

11 

19 

4 

8 

less 

Don*  t  know  why 

2 

18 

than  1 

7 

less 

For  relaxation 

2 

3 

than  1 

1 

less 

To  keep  busy 

2 

than  1 

less 

Don*t  like  to  read 

1 

than  1 

less 

Don't  have  to  pay 

1 

than  1 

To  keep  from  being 

lonely 

3 

1 

Can't  go  out  after 

less 

dark 

2 

than  1 

To  keep  out  of 

less 

trouble 

2 

than  1 

less 

Radio  is  on 

1 

than  1 

While  television  has  no  direct  bearing  on  this  study, 
the  writer  is  interested  in  knowing  how  many  of  the  boys 
and  girls  have  access  to  television  in  their  homes.  Table 
XL  gives  the  results. 

TABLE  XL 

NUMBER  AND  PERCENTAGE  OF  BOYS  AND  GIRLS  WHO  HAVE 
TELEVISION  IN  THEIR  HOIffiS 

Number        Number        Per  cent       Per  cent 
Answer  of  boys      of  girls         boys  girls 

Yes  10 
No  251 


7  4  3 

243  96  97 


Only  4  per  cent  of  the  boys  and  3  per  cent  of  the 
girls  have  television  in  their  homes. 


A  summary  of  the  data  of  this  chapter  reveals  that 
sixth  grade  pupils  spend  many  hours  at  the  radio,  that 
there  is  a  narrow  range  of  listening  on  their  part,  and 
that  they  are  uncritical  in  their  listening. 

Such  a  situation  is  a  challenge  to  both  the  home  and 
the  school  but  particularly  to  the  school  where  teachers 
are  ready  and  eager  to  guide  children  in  the  proper  use 
of  leisure-time. 


CHAPTER  V 
SUMMARY  AND  FINDINGS 


The  out-of-school  radio  listening  interests  of  sixth 
grade  children,  their  program  preferences,  their  response 
to  program  suggestions,  and  their  reasons  for  listening 
have  been  surveyed  in  this  study.    The  findings  revealed 
by  the  survey  have  been  summarized  and  are  as  follows: 

1.  One  hundred  per  cent  of  both  boys  and  girls 
have  radios  in  their  homes. 

2.  Fifty-one  per  cent  of  the  boys  and  44  per  cent 
of  the  girls  have  radios  of  their  own. 

3.  Most  boys  and  girls  keep  their  radios  in  their 
bedrooms. 

4.  Over  50  per  cent  of  both  groups  receive  help 
in  choosing  programs. 

5.  ^  high  percentage  of  both  boys  and  girls  listen 
with  their  families. 

6.  The  programs  listened  to  by  the  family  groups 
are  for  the  most  part  the  same  as  those  most 
popular  with  the  pupils  and  those  v/hich  they 
list  as  favorites. 
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7.  While  listening  for  both  boys  and  girls  is 
heaviest  in  the  evening,  approximately  50 
per  cent  of  both  groups  listen  during  other 
periods  of  the  day.    The  bef ore-school  period 
is  the  least  popular  for  both  groups. 

8.  A  very  high  percentage  of  both  boys  and  girls 
listen  on  Saturday  and  Sunday. 

9.  Most  pupils  stop  listening  on  school  days  and 
Sunday  between  the  hours  of  eight  and  nine; 
on  Saturday  between  nine  and  ten  o* clock, 

10.  Both  boys  and  girls  spend  approximately  the 
same  amount  of  time  each  day  listening  to  the 
radio,  the  boys  averaging  two  hours  forty- two 
minutes,  and  the  girls  averaging  two  hours 
thirty-six  minutes. 

11.  Most  pupils  divide  their  attention  while 
listening  and  engage  in  various  activities, 
but  the  percentage  of  girls  is  higher  than 
the  percentage  of  boys. 

12.  In  general,  the  programs  most  popular  with 
the  boys  are  most  popular  with  the  girls. 
Both  groups  show  a  strong  preference  for 
comedy- variety  and  drama  programs. 


IS.  While  specific  titles  differ,  the  favorite 
programs  of  both  boys  and  girls  are  of  the 
same  type,  the  only  exception  being  Sports 
which  boys  place  second,  in  order  of  popularity. 

14.  Girls  and  boys  give  similar  reasons  for  pre- 
ferring specific  programs. 

15.  Over  30  per  cent  of  the  boys  and  41  per  cent 
of  the  girls  receive  help  from  parents  in 
choosing  radio  programs. 

16.  A  very  small  percentage  of  boys  and  girls 
receive  program  suggestions  from  teachers, 

17.  The  percentage  of  boys  and  girls  who  have 
listened  to  suggested  programs  is  much  higher 
than  the  percentage  of  boys  and  girls  who 
have  stopped  listening  to  suggested  programs. 

18.  Most  of  the  programs  listened  to  by  the  pupils 
as  a  result  of  suggestions  from  parents, 
teachers,  and  friends  are  of  the  type  which 
have  entertainment  value  only. 

19.  The  majority  of  programs  that  pupils  have 
stopped  listening  to  at  the  suggestion  of 
parents,  teachers,  and  friends  are  crime, 
detective,  exciting  adventure  programs. 
Most  of  these  suggestions  came  from  parents. 


20.  The  reasons  given  by  the  boys  and  girls  for 
listening  to  the  radio  are  very  much  the  same. 

It  is  hoped  that  the  findings  of  this  survey  may  be  of 
help  to  teachers  interested  in  improving  the  out-of-school 
radio  listening  of  boys  and  girls  that  they  may  become 
active  rather  than  passive  listeners,  that  they  may  develop 
the  ability  to  make  intelligent  choices,  and  that  they  may 
be  directed  to  a  more  worthy  use  of  the  radio  as  a  leisure- 
time  activity. 


CHAPTER  VI 
LIMITATIONS  OF  THE  STUDY 


This  study  has  made  available  information  regarding 
the  pattern  of  radio  listening  of  sixth  grade  pupils.  It 
does  not,  however,  appraise  the  individual  listening 
patterns  of  the  boys  and  girls,  nor  does  it  suggest  activi- 
ties for  modifying  them.     The  survey  deals  with  the  radio 
situation  as  it  is,  and  in  no  way  suggests  how  it  can  be 
improved.     It  reveals  what  radio  does,  not  what  radio 
could  do. 

The  questionnaire  method  used  in  this  survey  has  made 
possible  only  a  general  classification  of  responses.  ^ 
more  refined  technique  is  necessary  to  analyze  answers  with 
regard  to  their  multiple  meaning. 

Suggestions  For  Further  Study 

1.  A  study  of  what  different  kinds  of  programs 
mean  to  different  types  of  children,  using 
the  Program  Analyzer. 

2.  Personal  interviews  to  determine  what  children 
get  from  listening  to  the  radio. 

3.  The  effects  of  listening  upon  the  behavior  of 
children. 
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4.  A  comparison  of  the  interest  in  in-school 
listening  and.  leisure-time  listening. 

5.  A  survey  of  parents*  reactions  to  children's 
radio  listening. 

6.  An  investigation  to  determine  the  kinds  of 
gratifications  children  obtain  from  listening. 

7.  An  experiment  to  discover  the  effectiveness 
of  curricular  activities  in  developing 
critical  listening. 

8.  An  analysis  of  the  effects  of  advertising 
on  pupils'  listening. 

The  fact  has  been  established  and  acknowledged  that 
radio-listening  rates  high  among  the  leisure-time  activi- 
ties of  boys  and  girls.    With  proper  guidance  on  the  part 
of  alert  teachers,  children  may  be  directed  to  make  the 
most  of  what  radio  offers  for  both  entertainment  and 
profit.    Further  research  in  the  field  of  radio  education 
is  needed  to  make  available  to  teachers  practical  methods 
for  improving  the  radio  tastes  of  boys  and  girls. 
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A  Radio  Questionnaire 

Name   .  Boy    Girl   

School   Grade    Teacher  

Please  ansv/er  the  following;  questions  very  carefully. 
\Tnere  answers  are  given  to  choose  fron,  underline  your 
answer.    V/here  no  answers  are  f^ivcn,  fill  in  your  -own, 

1,  Kow  many  radios  are  there  in  your  home?        None     12    3     4  5 

2,  Do  you  have  a  radio  of  your  very  own?  Yes  No 
5.  If  you  do,   in  what  room  is  it  kept?   

4,  Do  you  choose  all  your  own  radio  programs?  Yes  No 

5,  If  someone  helps  you,  tell  who  that  person  is,   

fi.  Do  you  ever  listen  to  programs  suggested  by  someone  else? 

Yes  No 

7.  If  your  answer  is  Yes ,  write  the  names  of  the  programs  in  the 
spaces  below  and  tell  beside  each  whether  it  was  suggested  by 
your  parents,  teacher  or  friend. 

Program  Person 


Have  you  ever  stopped  listening  to  any  programs  because  someone 
told  you  not  to  listen?  Yes  No 


S3 


9,   If  your  answer  is  Yes,  write  the  names  of  the  programs  in  the 

spaces  below  and  tell  beside  each  whether  you  were  told  by  your 
parents,  teacher,  a  friend. 

Program  Person 


10.  Are  there  any  procrams  to  which  your  family  listens  together? 

Yes  No 

11,  If  your  answer  is  Yes ,  list  the  programs  in  the  spaces  below. 


12,  V/hen  do  you  listen  to  the  radio?     Mark  belov/  with  an  (X). 

(   )  Before  school  in  the  morning. 
(   )  During  lunch  time. 
(   )  After  school  in  the  afternoon. 
(    )  After  your  evening  meal, 

13,  Do  you  listen  to  the  radio  on  Saturday?  Yes  No 

14,  Do  you  listen  to  the  radio  on  Sunday?  Yes  No 

15,  At  about  what  time  at  night  do  you  usually  stop  listening?   

On  school  days?    On  Saturday?    On  Sunday?   


16,  How  much  time  do  you  spend  listening  to  the  radio?     Mark  below 
with  an  (X),    You  should  have  only  one   (X)  in  each  column. 

Time  School  Days  Saturday  Sunday 

None       

15  min,       

Jhr,      

1  hr.       

It  hrs,       

2  hrs,       

2i  hrs,    •     

3  hrs*    

17,  Do  you  usually  do  something  else  while  listening  to  the  radio? 

Yes  No 

18,  If  so,  what  is  it?     List  below. 


19.  Mark  with  an  (X)  each  kind  of  prograra  you  like. 
Stories  Music 


Adventure 
Animals 
Detectives 
Hobbies 

Interesting  people 
Scientific  things 
Pli  story 
Religion 


Popular  "hit"  songs 
Ballads,  folk  songs 
Classical  songs 
Hill-billy  songs 
Opera 

Swing,  dance  orchestra 
Piano 

Symphony  orchestra 
Organ 


(    )  Fun,   comedy,  variety  programs 
(    )  Quiz,   question  bee  programs 
(   )  Plays 
(   )  Sports 

20,  Mark  with  an  (X)   any  of  the  following  programs  to  which  you 

listen.  If  there-  are  any  not  listed  to  which  you  listen,  write 
their  names  in  the  spaces  at  the  end. 
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Before  School 
News 

[Top  0'  the  Morninp; 
'Weather 

'Early  Bird  Session 
'On  the  Mall 
'Morning  V/atch 
Song  Hits 

"Breakfast  With  Star 
Yawn  Patrol 
'Dress  Parade 
[Mornin£r  Courier 
[Farm  Kews 
[Ed  Dlnsmore 
Russ  Morf^an 
"Newsreel 
[Sin[3  America 
[Nelson  Churci-ill 
[jobs 

[Wake  Up  New  :^ncland 
"Jack  Chase 
[Breakfast  Extra 
"New  Lng.  Profiles 
"Musical  Clock 
"Old  Salt 

'Breakfast  with  JDA 
[Five  Minutes  to  Go 
"Leo  Egan 
[920  Club 
"Touring  Tree land 
"E.  B,  Rideout 

Song  For  You 
"Don  Dixon 
"Chet  Gaylord 
"Caroline  Cabot 
"Platter  Chatter 
"On  the  8:15 
"Breakfast  Y^ith  Bill 
"Young  Dr.  Ma  lone 

Lunch  Tine 

Lanny  Ross 
"./hat  Mal:es  You  Tick 
'News 
"Rosemary 
"Lora  Lawton 
"Operatic  Airs 
"VJendy  V/arren 
_Bing  Crosby 

Welcome  Travelers 
[[Kate  Smith  Speaks 
"Luncheon  Matinee 
"Marvin  Behrens 


Jloonday  Review 
[Italian  Airs 
'Pastene  Program 
[Robert  Rissling 
'Aunt  Jenny 
'Tommy  Bartlett 
[Herb  Lewis 
[Marjorie  Mills 
"Helen  Trent 
"Singin^  Sam 
[Farm,  Food  Program 
[News  Digest 
[Record  Rack 
[Drama  and  Music 
[Luncheon,  Sprdi '  s 
[Music  Box 
[Our  Gal  Sunday 

Afternoons 
and  Evenings 

_Ma  Perkins 
"Hilltop  House 
[Eerald-Trav,  Nev^s 

Here's  to  Vets 
'Ozark  Valley  Folks 
_Pepr)er  Young 
"Galen  Drake 
[^Let's  Talk  Music 
'Back  Bay  Matinee 
^Irving  T.  McDonald 

Right  to  Hapoiness 
"Listen  to  This 
"Concert  Gems 
"Boston  Ballroom 
[[Hint  Hunt 
[[Gordon  MacRae 
^Backstage  Wife 
[[Joe  Dineen 
"Prelude,  Evening 

Stella  Dallas 
"Tex  Beneke 

House  Party 
[llelen  Forrest 

Lorenzo  Jones 
[[Dinner  Winner 
[[Eddy  Due  hi  n 
JWidder  Brown 
_Bragg  About  Boston 
Jiell  IVallace 
^Listen  Ladies 
[[Adventure  Parade 
"a  Girl  Marries 


Nelson  Olmstead 
'Challenge  Yukon 
[Bing  Crosby 
"Superman 

[Portia  Faces  Life 
"Round-up  Time 
"Herb  Shrine r 
'Tom  Mix 
"CaDt.  Midnight 
'Just  Plain  Bill 
[Sky  King 

Front  Page  Farrell 
'Sports  Results 
'"World  News 
[Eric  Sevareid 
[Sports  Spotlight 
_Geoffrey  Harwood 
Dinner  Dance 
'Inside  Story 
[C.  T,  Sc anion 
[To  the  Games 
[Bui  ip  Had  ley 
'Names  in  the  Nev;s 
[Oddities  in  the  News 
[Rhyme  Does  Pay 
'The  Answer  Man 
[C hi  1  dr  e  n '  s  Pr o g  r  am 
"Gene  Jones 
Ranny  -i/eeks 
"Frank  Fallon 
[Jim  Britt 
[Vaughn  Monroe 
'Lowell  Thomas 
[^Animal  Court 
'3  Star  Extra 
[^Let'.s  Jaltz 
"•'i/ashinrton  News 
'Rendezvous 
^Tommy  Dorsey 
'Green  Hornet 
[Eeulah 

Fulton  Lewis,  Jr. 
'Supper  Club 
"Edwin  C.  Hill 
[Bulldog  DruTimond 
_Red  Ryder 
[Easy  Rhythm 
[Famous  Jury  Trials 
'Old  and  New 
[Tello-Test 
[Jack  Smith 
[News  of  the  World 

Hollywood  Theater 
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_Club  15 

J.'Ieredith  Wilson  Show 
Jienry  J.,  Taylor 
_Yankee  Yarns 
_?ishin|]:.  Hunting 
_Lone  Ran^^er 
_Jaz2  Album 
_Vic  Damone 
_Ii;dw.  R,  Ilurrow 
_Inside  of  Sports 
_7rontline  Headlines 
_Sports  Quiz 
_My stery  I'heater 
_Inner  Sanctum 
_x^avorite  Story 
_The  Falcon 
_Blondie 

_This  Is  Your  Life 
"Cavalcade  of  America 
_Railroad  Hour 
_Spell  lell 
_The  Aldrich  Family 
_What ' s  the  Name 
of  that  Song 
_Abbott  and  Costello 
_Great  Plays 
_Band  of  America 
_The  Fat  Man 
_Music  in  the  Air 
_Jack  Carson 
_Holy  Cross  Cathedral 
_Arthur  Godfrey 
_Grer;ory  Hood 
_Voice  of  Firestone 
Jvlan  V/itli  Band 
_Dr,  Christian 
_Boston  Blackie 
_rrreat  Crllderslee ve 
_3urns  ic  Allen 
_I.lr.   Ace  and  Jane 
_Leave  It  to  the  Girls 
_Jlmriiy  Durante 
_Xiernan's  Corner 
_Hy  Gardner  Says 
_;,!r.   and  Mrs.  North 
__Official  Detective 
_Date  with  Judy 
_iOWn  Meeting 
_Lov;ell  Institute 
_Thls  Is  Your  F.B.I. 
_iiuslc  Hall 
_Suspen3e 

_Personal  Autographs 


_^Ford  Theater  _ 

""Eddie  Cantor  _ 
"Break  the  Bank 

"liurder,  Midnight  _^ 
"Radio  Theater 
_Gabriel  Heater 

__Telephone  Hour  _ 

"Classical  Album  _ 

]^r:utual  News  reel  _ 

"Duffy's  Tavern  _^ 

_Milton  Berle  j_ 

~V/e  the  People  _ 

Perry  Como 

"Bob  Hope  _ 

_Dr.   I.Q,  _ 

Harvest  of  Stars 

"Family  Theater  _ 

"Mr.  District  Att.  _ 

^Groucho  Marx  _ 

_Big  Story  _ 

"Life  \7ith  Luigi  _ 

_Lone  Wolf  _ 

^Fibber  -Sc  Molly  _ 
_Detroit  Symohony 

^Variety  Show  _ 

'j^wj  Lombardo  _ 

_Red   3kelton  _ 

_My  Friend  Irma  __ 
_Contented  Program 

_Meet  the  Press  _ 
_Amor.   ForuTi  of  tha  Air_ 

J.lit  the  Jackpot  _ 

_Big  Town  _ 

__Lifo  of  Riley  _ 
"Thin  Man 

_Scree.n  Guild  Player3_ 

_Curtain  Time  _ 

_Bob  Hawk  _ 
_People  Are  Funny 

_Play  House  _ 

_Fred  Jaring  _ 
__D  e  e  rap.  T  ay  lor 

Saturdays  ~ 

_Proudly  V/e  Hail  ~ 

_N.  3.   Fellowship  _ 

_Georgis  Mae  _ 
_Rews  Round-up 

_Tic  -^.'oc  Tunes  _ 
_Songs  by  Sinatrp. 
_E3antGwn  Varieties  _ 
Todu-'^s  Headlines 


Saturday  Encores 
[Tall  Tales  for  Tots 
"Sr.cred  lioart  Program 
'Small  Fry  Club 
[Animal  Club 
"Hone  Foriim 
j!-l  Safety  Squad 
'Saturday  Salute 
[Turntable  Terrace 
'Potpourri  Musical 
"Story  Teller's  Hour 
'Children's  Songbag 
"Edward  R,  Snow 
'Chimney  Corner 
'Mills  Brothers 
"Tune  Test 
[Talent  Hour 
"Disc  Jockey 
"Prof,  Teeny 
"Join  the  Gong 
"Romance 
[Archie  Andrews 
"Stuart  Hall 
"This  IG  For  You 
"C  A r n i.  V a  1  of  r.Iu s  i c 
"Saturday  Strings 
"Songs  for  Young  Pfeoplc 
"Gospel  Crusade 
'r.ovie  i^atinee 
"•/arren  Sweeney 
"Meet  the  Meeks 
[Flying  Discs 
[Let's  Pretend 
"Musical  Quiz 
[Teen  Times  Club 

Junior  Miss 
[Ed  McConnell 

American  St-.ory 
"Lucky  //inner 
[Theater  of  Today 
"Campus  Sfflute 

Junior  Junction 

Luncheon  Melodies 
[Grand  Central  Station 
[iMan  on  the  Farm 
[Weekend  Revue 
[Bob  and  Rny 

Ti^e  and  Live 

Juke  Box  Jury 
[County  Fnir 

Farm,  Home  Hour 
"Marrle  MciJellis 
'Music  of  Faith  . 
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•   Vocal  Spotlirht 

 Give  and  Take 

 Band  Parade 

 Football  parade 

IP   Show  Tunes 

 Pep  Pest 

 Football  Game 

 Mary  Ruth 

 Nev;s  Pilot 

 o tars -Hollywood 

 Gridiron  Parade 

 Sports  Matinee 

 Band  Parade 

 Bandwa^^on 

 Boston  Ballroom 

 Tal^e  a  Hunbor 

 Football  Res^vine 

 Music ana 

 Newsboys  Club 

 True  or  False 

 Red  Barber 

 D' Aral  CO  Sextet 

 Lassie  Shov; 

 V a 1 1 c y  7o r^o 

 Sports  Results 

 ^ivnow  N,  E,? 

 S ympho ny ,  Me 1 o dy 

 ^Karry  V/ismer 

 Sportcas t 

 Pegf^y  Lee 

 Denny  Meyers 

 ?"'red  Foye 

 School  Sports 

 Voice  of  the  Army 

 Round table 

 Ozzi  e  ,  Harriot 

 ^Quizdown 

 Guest  Star 

 Caravan 

 Robert  Hurleir^h 

 Serenade 

 Famous  Trials 

 Candelip;ht,  Silver 

 Mcl  Allen 

 Sing  It  Again 

\fk   Twenty  Questions 

 Johnny  Fletcher 

 V;ord  of  Life 

 Trui:h,  Consequences 

 Mr.   Ma lone 

 Time  V/as 

Your  Hit  Parade 


 Gangbus  ters 

Tom  Howard  Gang 

 Judy  Canova 

 ^"/v'hat's  My  Name? 

 Chicago  Theater 

 ^I-Jebrew  Union 

 ^Dennis  Day 

 ^Saturday  Shindig 

 ^I-:ockey  Game 

Sun  da 

 Chaoel  In  the  Sky 

 E v  an  f  ^  0 1 1 c  a 1  Hour 

 Sunday  Melodies 

 C  a  t  h  e  d  r  a 1  H  our 

 C h u r c h  of  Christ 

 The  Sacred  Heart 

 Uncle  Elmer 

 Radio  Carolers 

 Nelson  Bragg 

 ^Hellenic  Dawn 

^  Reading  Comics 

 Children's  Music 

 Animal and 

 Christian  Science 

 Toy land 

 World  News 

 Children's  Program 

 V/altz  Time 

 Sunday  Serenade 

 ^E,  Power  Biggs 

 Story  to  Order 

 ^Home  of  Truth 

 Chajnber  Music 

 C  ame  o  s ,  Music 

 Request  Music 

 ^Composer's  Choice 

 T  r  i  n  i  t y  C  hi.o  i  r 

_J:OTDe  of  the  IVorld 

 Music  in  tlic  Air 

 ^hurch  of  the  Air 

 Radio  Bible  Class 

 Radio  Pulpit 

 Message  of  Israel 

 S  un  d  .-^.y  S  "np  h  o  ny 

 Voice  of  Prophecy 

 Guest  Star 

 Italian  Hour 

 Tremor t  Torriple 

 Science  Frontiers 

At  the  Orgon 


_St.Paul  Cathedral 
[Eternal  Light 
[Pleasant  Hill 
"inv.   to  Learning 
'H.nnger  Joe 
"Hour  of  Faith 
'Jewish  Hour 
"Concert  Hall 
'Solitaire  Tim.e 
'Ray  Bloch 
[Back  to  God 
'Christian  Answer 
[Joseph  Tall 
[Dinah  Shore 
[People's  Platform 
'Luth^'. ran  H:our 
'Open  for  Discussion 
'No  an oil  tan  Songs 
[Colonial  Hour 
[Neapolitan  Serenade 
'Joseph  Harsch 
'Young  People's  Church 
~V/illiam  Shi  re r 
~Ma  s  t e  rw ork s ,  Mus  i  c 
[Muriel  Halle 
'Elmo  Roper 
"John  E.  Kennedy 
"Ed  V/oeks 
[Tell  It  Age  in 
"Sunday  Best 
[V/hat's  in  Boston 

Tops  in  Pops 

Jr,  Achievement 
[Festival  of  Song 
"Piano  Quartet 
[Piano  Playhouse 

Sundr.y  Pops 
[CatliOl  ic'  Truth 
[Irisl'i  Lielo.'^ies 
[You  Arc  There 
"Bill  C  unn  i  ng  h  ar.i 
"N.B.C.  Univ.'  Theater 
[Parade  of  Hits 

Mr.  President 
~T  r  e : .  s  ur y  V  r<  r  i  -e  ties 

A,  Kostelanetz 
[The  Answer  Man 
"Piano  Portrait 
~N .  Y.  Philharm.onlc 
[B.  A.  Rolfe 
"Plarrison  i/ood 
"At  the  Ballet 


_Juvonile  Jury 
_One  Man's  Panily 
"Treasury  Shov; 
_At  the  Opera 
"Kouso  of  I.iystery 
_^Quiz  Kids 
_Sunday  Mood 
__Docision  Now 
_G.  &  S.  Favorites 
^Detective  Mystery 
^viilton  Cross 
_Skyvvays  to   the  Stars 
_Living,  1943 
_The  Shadow 
_Dave  Rose 
_Rob,  Q.  Lewis 
_Jane  Pickens 
_Quiet  Please 
_Strike  It  Rich 
_Quick  as  a  Flash 
_R.  C.  A.  Show 
_David  II. ^.r ding 


_Ave  Mf'^ria  Hour 
_Club  Continental 
_Fa!nily  Hour  of  Stars 
Jlorton  Gould 
__Roy  Rogers 
"Catholic  Hour 
_Drew  Pearson 

Pause  That  Refreshes 
"Nick  Carter 
[^Smiths  of  Hollywood 
_CTreatest  Story 
_Glorious  Hope 
__Intornezzo 
__Christian  Science 
"Success  Story 
^Gene  Autry 
^Sherlock  Holmes 
_Jack  Benny 
_Go  for  the  House 
_This  Vorld,  This  Week 
_Ar^.o  3   '  n '  Andy 

Phil  Harris 


^Carnegie  Hall 
_Be  r  c  e  n-  M  c  C  a  r  t  hy 
_Sam  Spade 
_A.  L,  Alexander 
_Stop  the  Music 
_Contral  Baptist 
_Phi 1 io  Marlowe 
_Fred  Allen 
^Electric  Theater 
_Secrct  Mission 
_Me  r  r  y  -  G  o  -  R  0  und 
__/i/alter  Wine  ho  11 
^Revival  Hour 
_Louella  Person.-? 
_Our  Miss  Brooks 
_JiTniny  Fidler 
__Amcrican  Album 
_Theater  Guild 
_Tv/o  Views  of  Hews 
__Lum  'n'  Abner 
__Voico3  of  Strings 
Take  It  or  Leave  It 


21,  What  is  your  favorite  radio  program?   

22.  v'/hy  do  you  like  it  better  than  all  the  others? 


23.  Vi/hy  do  you  listen  to  the  radio? 


24.  Do  you  have  a  television  set? 


Yes  No 
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